
In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Allyson Frink, Cooksville, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Hagstrom, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Fritz, Davis, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. However, too often broadcasters focus on maximizing their profit margins
while minimizing their obligation to serve the public. This is wrong and cheats the public whose
airways the broadcasters are, in effect, stealing! As the FCC reviews its ownership rules it must
commit to strengthening our media — and our democracy — by putting the public interest before
corporate profit: 1. The Commission must not consider any rules that would further concentrate
media ownership. 2. The Commission’s review must address the deep and intractable disparities in
media ownership by women and people of color. 3. The Commission must strengthen its rules to
prevent companies from using local news sharing agreements to circumvent ownership limits and
provide less public interest programming.
—Yvonne Hansen, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. As the FCC reviews its ownership rules it must commit to strengthening our
media — and our democracy — by putting the public interest first: 1. The Commission must not
consider any rules that would further concentrate media ownership. 2. The Commission’s review
must address the deep and intractable disparities in media ownership by women and people of
color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
Protect our airwaves from being a tool for generating corporate profits at the expense of the public.
—Wendy Ebersberger, Front Royal , VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronald Cohen, Princeton, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Virginia Levasseur, Norwich, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Keith Becker, Sanford, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Dean, Elkton, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Lowenstein , Tampa, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rob Lowe, Mesa, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael McCoy, Tyndall AFB, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Samuel F. Furgiuele Jr., Boone, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Honora Kraemer, Mazomanie, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeremy Elwood, Berea, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harold G Totten, Charleston, WV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sonnie Boulware, Raleigh, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charlie Williams, Holland, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Danielle Miele, Haverhill, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Phyllis Mollen, New York, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anna-Marie Soper-O'Rourke, Atlanta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Annette Rideout, Pemberville, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ed Marshall, bronx, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Bynum, addy, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Kirkpatrick, brooklyn, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Foerster, Carbondale, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Ann Hamilton, Greenville, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Bryson, Sunrise, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennis Johnson, Rye, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Kirchwey, Cambridge, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dorothy Warren, bingham farms, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Mark Bischel , Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joyce Rabon, Ocala, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—K Nolan, Cupertino, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Francis X Itzoe, New Freedom, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Beverly K. Martin, Duluth, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cheryl LeBeau, Willimantic, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Carter, Maple Grove, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jesse Gore, Nashville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Davis, Bearsville, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tony Quinones, Abuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Peha, Renton, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edward Ganshirt, Lexington, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kyle J Curia, Westminster, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Kelley, oakland, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alan Hutchinson, Carson City, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Dean, baton rouge, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sean Johnson, Milford, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roseanne Yerges, Woodridge, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Megan Evans, des moines, IA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Myrna Ellsworth, Farmington Hills, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathleen Lindfors, HIGHLANDS RANCH, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Walter Maya, Claremont, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—debby Hall, Bradenton, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Wildin, Pearland, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joyce Faulk, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Rosa, Johns Island, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stuart Weinstock , New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kimi Nishikawa, Albany, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alan Nestlinger, Santa Ana, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Henry White, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cheryl Thacker, Pound Ridge, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg Hohn, Chapel Hill, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Maceira, Salem, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Otis Daniels, New York, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeanette West, Bradenton, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wendell Swift, Whitewater, WI

Chairman, give the American people back our shared common wealth - the public airwaves. We
should be getting some spectrum for free (or is that just for corporate use only? - The heart of
privatization - taxpayers subsidizing corporate profits must end. We, as the public, are continuously
ripped off by the very people we place in power to protect our interests. This corporate criminal
abuse has got to stop. ENOUGH! Give us hope, do the right thing. -------- In exchange for using our
airwaves for free, broadcasters are supposed to provide programming that fulfills community needs.
But too often they focus on maximizing their profit margins while minimizing their obligation to serve
the public. As the FCC reviews its ownership rules it must commit to strengthening our media — and
our democracy — by putting the public interest before corporate profit: 1. The Commission must not
consider any rules that would further concentrate media ownership. 2. The Commission’s review
must address the deep and intractable disparities in media ownership by women and people of
color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Leilani M. Torres, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeffrey Wallace, Prosper, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Roberts, Spearfish, SD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit:LISTEN TO CARING AMERICANS!! 1. The Commission must not consider any rules that would
further concentrate media ownership. 2. The Commission’s review must address the deep and
intractable disparities in media ownership by women and people of color. 3. The Commission must
strengthen its rules to prevent companies from using local news sharing agreements to circumvent
ownership limits and provide less public interest programming.
—Natalie H. Reed, carlsbad, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Thank you for your time and attention. I appreciate the opportunity
to comment on this important matter.
—Amy Manganelli, Brookline, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anthony Westerling, Mariposa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dakota Smith, pearl river, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Taylor, Kansas City, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim McCauley, South Williamsport, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nedra Dinger, Chandler, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carl Henne, fredericksburg, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Martin, West Hamlin , WV
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Norman Krebs, Albion, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisbeth Panush, Olympia, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Josh Taylor, Cape May Court House, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andreas Wittenstein, Woodacre, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Max Lee, Fair Lawn, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald LaVange, Cumberland, RI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Reinhard, West Des Moines, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paula Narbutovskih, Abiquiu, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Reding, Bellingham, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennis Clark, Cheltenham, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—BIll Wilkinson, St Pete Beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lola Miller, Kansas City, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bob Adams, Bisbee, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robyn Arena, Billerica, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Khalila Brown, Washington, DC

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael A Janesko, Greensboro, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Currier, Poway, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Drissell, Big Sky, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Esther Allman, Frankfort, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Westfahl, Sammamish, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Ramsey, St. Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anne Hepfer, seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John A. Samuelson, Flsgler Bch., FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chad Leming, New Orleans, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kate Gallagher, novato, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robyn Trinemeyer, Houston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Molwitz, Fairfield, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Sedillo, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michelle McCoy, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dana Kelley, Narberth, PA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharon Carter, Bentonville, AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—bryan Owings, nashville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Quain, Minnetonka, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Sibilio, WHITING, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tim Lewis, Burlington, VT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lore Stephan, Mohnton, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Allen, Knoxville, TN

The very necessary and appropriate and much overdue response to the increasing negligence of
broadcasters to serve the public interest in exchange for their free access to our public airwaves is to
rescind their free access and charge them for the use of our public airwaves. Since broadcasters
prefer to put corporate profits before the public interest, they should be required to give back to the
public some of their profits which are subsidized by We the People through their free access to the
public airwaves. In exchange for using our airwaves for free, broadcasters are supposed to provide
programming that fulfills community needs. But too often they focus on maximizing their profit
margins while minimizing their obligation to serve the public. As the FCC reviews its ownership rules
it must commit to strengthening our media — and our democracy — by putting the public interest
before corporate profit: 1. The Commission must not consider any rules that would further
concentrate media ownership. 2. The Commission’s review must address the deep and intractable
disparities in media ownership by women and people of color. 3. The Commission must strengthen
its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming.
—James Stevenson, Victoria, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Katharine Van Anda, Seattle, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Johnson, Plainfield, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Bell, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Moynihan, Lowell, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sandy Grandchamp, Aurora, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jacob Czerwin, Newark, DE
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Zach Goldenberg, Barrington, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laurie Ordin, san rafael, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sally Crow, Greene, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frederick Rosen, Ambler, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—SAm Al-Doory, Akron, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer R. G. Wollock, College Station, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terry Moore, Verona, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chet Zielinski , Wyoming, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Benjamin Bain, Durango, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edgar G. Petry Jr., Dayton, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jean Hoegler, Villa Park, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Reyer, Willseyville, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marc Draper, Millcreek, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Russell Se, WRJ, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharon Frank, lewisville, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Wise, Woodbine, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hobart Gonter, Lexington, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeff Rago, Harrison Township, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. Jane Anne Jeffries, Friday Harbor, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anita Zahniser, Muscatine, IA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronald Bosch, Wilmington, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathleen Rueppel, San Antonio, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Raul M. Cintra-Leite, Saddle Brook, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Wing, east falmouth , MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Wellington, Tucson, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Francis Jansen, Santa Barbara, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marta Williams, middletown, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John F Whittington, Punta Gorda, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Simon, Swanville, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynne LaBonte-Ndiaye, Williamsburg, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dean Ross, Fox Lake, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wendy Gauthier, los angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don Riley, Dallas, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frank Spadazzi , Providence, RI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Shugarts, brigantine, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lane hagood, Tuckerman, AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronald Salma, Whiting, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Lane Parkey, Michigan City, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce Eliot Linton, Wilmington, DE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Dutton, SANTA FE, NM
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Amy Gilburg, Holyoke, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sylvia Richey, Fort Myers, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. The Commission must break up the media oligarcy that already
exists, where virtually all of our mainstream media is owned by just a few huge corporations, which
has allowed corporate takeover of our information stream. THIS MUST END!
—Kyle Petlock, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Harris, Bloomington, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nicholas Davis, Milwaukee, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Horton, Heathsville, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leslie E. Young, Wanatah, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diane R Ness, Peach Bottom, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terje B, ,
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—gerald Chovnick, West Babylon, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Ezust, Cambridge, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kenneth Humphrey, Windham, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John S, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ann Schwarz, Friday Harbor, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marietta Cannataro, Pompton Lakes, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Corrine Bandera, a, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Richter, Cherry Hill, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Victoria Foraker, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bob Camacho, Cambridge, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leland M. Talbot, Millville, DE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dawn Brady, Matawan, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Carlin, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan L Pelakh, Cocoa Beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg Hoffer, New Brighton, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—M Sekowski, Wheaton, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joe Day, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Apt, randolph, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Isabella La Rocca, Berkeley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Alexander, ct, CT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Elliott, Washington, DC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rebekah Hardeson, Brighton, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Rogg, Oakton, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brandi Gardner, Warsaw, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Gatto, San Francisco, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Wood, Williston, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kurt Fickeisen, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jill Rupprecht, Marco Island, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nicholas Wagner, Aurora, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Coffee, Louisville, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—SHIRLEY LeVESCONTE, Yellow Springs, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Neal Weick, Wyandotte, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roger New, Ft Myers, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Riedy, Julian, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Kruk, portland, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronald Cavalier, Brunswick, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronald Hedrick, SHADE, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Manny Carvajales, Miami, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—joel D mulder, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Ludwig , Harvard, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael A. Toobert, GRASS VALLEY, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Annette Cullipher, Balsam Grove, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Langridge, Wimberley, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Howe, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Lund, Lexington, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—jennifer branigan, falls church, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Trina Talma, Fargo, ND

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Moore, waterbury, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public.Y As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Suzanne Dossinger, Naples, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Ray Van Orman III, Ocean View, DE
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ann Steele, West Hartford , CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Aren Lovin, Saint Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—robert Haines, Telford, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diana Fisher, Niceville, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeff Sanders, Santa Cruz, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael W. Harris Jr., Newtown, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Philip Maloney, city, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julie Parisi Kirby, Woodstock, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—P Chusid, Ft. Myers, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marian Cooley, Muncie, IN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Dempsey, Orangevale, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ann Whalin, West Palm Beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Dougan, Ozone, AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lois Swanson, South St. Paul, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Adam Vining, Long Beach, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Norm Evidon, minnetonka, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Owens, Phoenixville, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wally Jensen, Wichita, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John C. Zielinski, Lemont Furnace, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Clark Loralee, Williamsburg, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ashley Scott, Durham, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judy White, Greensboro, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sheri Ambrose, Lincoln City, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—J M Kelley, Homestead, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Garret McCarty, Rochester, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael K. Broughton, St. Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cris Walla, Ridgefield, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jack Jeffers, Oneida, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Schneller, Bloomington, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Long, Big Sky, MT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Kildall, Port Angeles,, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeni Munn, Charlotte, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Pangburn, Cape Coral, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arnold Rollin, Albany, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Johnes Ruta, New Haven, CT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bob Thomas, Myrtle Creek, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michele Nihipali, Hauula, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Clarice Rankins, Nashville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Adkison, Jack, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carl Gendvil, Staten Island, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara goldstein, Tinton Falls, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laura Silverman, West Nyack , NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Aimee Wyatt, Long Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Brown, Yellow Springs, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Helen Wolfe, Berthoud, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna E. Williams, Columbus, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terry Jackson, flint, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dian Hosmer, Lowell, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Perkins, Denton, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Phyllis Miller, Boston, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laura Drescher, Silver Spring, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Helen Pinto, Aliquippa, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Earl McManhan, charlotte, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Emily Meath, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—CA WIngerter, Guntersville, AL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Ranstrom, Vashon, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Benjamin Lee Dugger, st.jamescity, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eileen Raye, algonquin, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wayne Jarvis, Baldwinsville, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Erick Omar Delgado, Harrisburg, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mrs. Mr& Terry D. Cadwallader, St. Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Justice , Webster Groves, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: The Commission must not consider any rules that would further concentrate media ownership.
The Commission must strengthen its rules to prevent companies from using local news sharing
agreements to circumvent ownership limits and provide less public interest programming.
—Kathryn Barile, Fresno, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hunter Wallof, POINT REYES STATION, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Mackenzie, Grants Pass, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nathan Parker, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tamadhur Al-Aqeel, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Laursen, Kirkland, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shawn Saving, Kansas City, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bulmaro Martinez, Chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Labby, Lincoln Park, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles F. Hedges Jr., Midland, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Truszkowski, Sandia park, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Allen Wolk, New Kensington, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Henry Garfield, Fort Washington, PA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Sweimler, Reading, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ph D. Sam F. Broughton, Florence, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary G Mataisz, Pitkin, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alejandro Procopio, Chula Vista, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jon Pearson, La Grange, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Wiley, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Munson, Winston Salem, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Grotendorst, Tijeras, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa Talev, a, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Reto Pieth, Grafton, VT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Klaus Schreyack, city, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dawn Obadal, Boise, ID

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John VanGorder, Leland, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—S Stromberg, Mentor, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark S. Halle , Reno, NV
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynn Snyder, margate, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen H. Winnubst, CEDAR HILL, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Carnese, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Taylor, Olean, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roni Jo Patterson, Seattle, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeffrey Sandstrom, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carrol Payne, La Jolla, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel J. Shields, Keansburg, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Becker, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Henry Berkowitz, Sabinsville, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Becky Fleming, Norman, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Gilliland, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rebekah Rogers, Norman, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harriet Mullaney, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jo An Saltzen, Yreka, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sue Ellen Hargadon, Toano, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John T. Fombang, Humble, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Johnson, Eau Claire, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Crystal D Gonzales, Fargo, ND

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Childers, asheville, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. Media should be unbiased and cover ALL the news not just
what corporations (their owners) want them to cover. 5. Stations, media outlets, should not be used
for religious or political propaganda.
—Annette N. Tchelka, West Haven, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Ciampa, lexington, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dawn Fowler, Salisbury, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Montgomery, oWENSBORO, KY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Erica Zissman, Waltham, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Justen Walker, Jersey City, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hank Sitzman, Woodbury, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Natalie Potts, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ben Burford, Dublin, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. The Commission must make sure news shows are news shows
and not tools for propaganda, and tools commercial enterprises. At least, all users of our airwaves
must provide time for rebuttall, and in prime time, not some obscure time slot.
—Lisa Canning, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Billy Howard, OWASSO, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paxton Marshall, Charlottesville, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Mellen, New Yoek, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sarah Moberg, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Putnam, La Veta, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mako P Bates, Portland, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deanna Ratto, Salem, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tori Johnston, Minneapolis, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fred Greenbaum, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Foradori , Kearney, NE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth E. Swanson, Moline, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Vellani, Hallowell, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elaine Carlson, Agawam, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Raunette Elkins, Lincoln Park, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diane Verrochi, Jewett City, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Robinson, Lake Elsinore, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roland Bosch, atwater, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laura Peterson-Volz, Twentynine Palms, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Kranowski, Blacksburg, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Letendre, Portsmouth, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Gluck, Sun City, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Custard, St Paul , MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Will Yackulic, Astoria, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim LasCola, Scappoose, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Charles Phillips, Milwaukee, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jerry Brucaya, Belleville, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Scheidt, Durham, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharon Fetter, Puyallup, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason Vander Meer, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Jackman, North Brookfield, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dee Deno, Mpls, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason Bougetz, BROKEN ARROW, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Gelfand, jamaica, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Eley, chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anthony Doherty, Round Hill, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Eisenhauer, windsor, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathleen Flynn, Arvada, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Peters, Morris, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pat McFarland, Point Arena, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Camille Ellis-Vickers, New Orleans, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Hansknecht, Northville, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Annette Long, Chiefland, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lloyd Bradsher, Livingston, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephanie Stender, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Jordan, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Johnny Jones Jr., Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—"Cecelia Castillo, Ozone Park, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Beth Olson, Sanger, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mitch McFarland, Point Arena, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—DeAnn Graham, Scottville, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Prof Denise J. Tartaglia , New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Everette Lee Moses, Chadwicks, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Law, San Diego, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Austin Jackson, Huntsville, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brad Miller, Floyd, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Lewis, Ithaca, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sara Pandolfi, Oberlin, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Lankenau, Hallandale, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Aaron Pyle, Bangor, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joan Sitomer, Ypsilanti, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jary Stavely, Fort Bragg, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Guy Harrison, PORTAGE, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Smith, Aripeka, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sherry Russell, Annapolis, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Ronald, Hammond, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Ranstrom, Vashin, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jace Iversen, Port Angeles, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Doug Comstock, San Francisco, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Harold Bartz, Newark Valley, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dominic Valiente, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marian Donly, Keystone, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joshua White, Bronx, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lois Johnson-Hamerman, Philadelphia, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Best, Berea, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Sadlo, Saint Albans, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edgar Lynk, Schenectady, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Helaine Kaufman, the villages, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mushtaq Syed, santa clara, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roland Jordan, St. Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nola Chavez, El Cerrito, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kelly McConnell, Tigard, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brent Gunderson, Two Rivers, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arthur Wood, Newton, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lillian Feierabend, Cottonwood, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ed Danielson, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dave Lindblom, Mount Pleasant , UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen M. Perlman, Greenview, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Boyce, Hatboro, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Yackel, Plymouth,, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Friedman, Carpinteria, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Dierig, Loveland, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph de Raismes, New Orleans, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Pankewicz, Raymond, ME
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Heidenrich, Lansdale, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Phil Robison, Helena, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rael Nidess M.D., Marshall, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Smith, Durham, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Liz Bezanson, Tucson, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Dervan, Arlington, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roger Child, Coralville, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Kanter, Hughesville, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Stewart, Wilmington, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Russell Mcdougal, Boulder, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christina M Dawson, vashon, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alaina Huxtable, Woburn, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bernard Fleitman, Princeton, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jane Herron, Franklin, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ken Larson, Aurora, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carole Plourde, Amesbury, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dale Zavadovics, Wayne, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Stimpson, searsport, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arthur Paine, Carrollton, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jane Hawes, Edmond, OK
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tim Mattson, Mohegan Lake, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Drew Sunderman, Ridgecrest, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deja Lizer, Asheville, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jean Hugh, melbourne, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—DE King, Santa Monica, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrejs & Astrida Jansons, Leonia, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marian Bobyak, Haddon Twp., NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennis Lennon, Larkspur, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Ahrendt, Sioux Falls, SD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—H Eugene Wine, Pinecrest, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pamela Cosgrove, Wilmington, DE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Book, Winter Garden, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Amy Greer, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Salveson, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brant Kotch, Houston, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julaine Roberson, Washington, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Kortsch, Lake Bluff, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Melissa Widitor, pittsfield, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—J Eggers, Addy, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alexis Mackin, Tallahassee, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eleanor Prior, Germantown, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Aaron Crozier, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pamela Wood, Oaxaca, Mexico, PW

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Sager, San Rafael, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Justin Rogers, city, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Roncher Gray, Haiku, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Johnson, Durham, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Randall Daugherty, Orange, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ahmed Nasus, freehold, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brandon Thompson, Henderson, NV
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Brunkow, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Smith, Chicago, IL

We give public airwaves to broadcasters for free. In return they are supposed to provide
programming in the public and community interest. It seems, however, that the only motive is profit.
Of course, that's what corporations are for, so it is up to the FCC (when it reviews its ownership rules)
to provide a framework within which corporations can serve the public interest. We desperately need
media that strengthen our democracy, not one that uses its financial clout to alter the political
landscape in order to serve corporate interests. 1. The Commission must not consider any rules that
would further concentrate media ownership. 2. The Commission’s review must address the deep and
intractable disparities in media ownership by women and people of color. 3. The Commission must
strengthen its rules to prevent companies from using local news sharing agreements to circumvent
ownership limits and provide less public interest programming.
—Patrick Smit , Coos Bay, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Randal Chicoine, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diane Traina Paolangeli, Brooktondale, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph M. Walsh Jr., Haslett, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Earl Sutherland, Bellevue, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeffrey Green, Felton, DE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rebekka Hanson, Rexburg, ID

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeanne Deane, Monmouth, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Luke, Los Altos Hills, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sally Hellwig, Waterloo, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edwin Martin, Burnsville, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gwenneth Rae, Wakefield, RI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary D. Neely, Chehalis, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lawrence Spatz, Lanesboro, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rebecca McDonough, Menlo Park, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Randy Schwartz, Fair Lawn, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cheryl Lohrmann, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Benjamin Craft-Rendon, Houston, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Miguel de Campos, Sea, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pat Turney, Hayward, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Winford Walker, Saline, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Big media is not conducive to a healthy democracy. We need more
than one source of media and news. News reporting should have ethical standards which are
unbiased and fair to all parties being reported on. A reporter's opinion is editorial information. the
"news" from Fox or Keith Obermann isn't news and should not be allowed to be labelled as such.
Sensationalism needs to be removed from over the air and cable news casts, if they are to be called
news. Newspapers should be held to the same standards as over the air and cable news casts in
ethically reporting the news. Without this ability to report news with ethics in place, we are doomed
as a nation to slowly fall into an autocratic society or dictatorship. It is time to change.
—John T. Kerry, St. Louis, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Catherine WIlliamson, Ojo Caliente, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Danielsen, Springfield, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Casey Kotas, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Randy Nies, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nan Callan, Winter Haven, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nathan Judd, MALDEN, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maxine Clark, Carmichael, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Vice, Bethesda, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Alan Dellavecchia , Campbell, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paula Propst, Steward, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Kostis, Warren, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Erik Hurst , Tahoe City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Kershner, Longmont, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Levy, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Kostis, Warren, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David O. Smith, Augusta, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Mccurry, Healdsburg, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James E Shifflett Jr, Charlottesville, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mitchell Lazarus, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven McClung, Jacksonville, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. The Commission should find ways to make airtime available for
little or no money for candidates for public office, so as to begin reducing the runaway costs of media
in election cycles, and reduce the need for candidates to spend so much time raising money to pay
for ads.
—Grant Youngblood, Wilmington, DE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronken Lynton, Pittsboro, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judy Corrigan, Palmetto, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jamie Tomek, Bowling Green, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Angie Dixon, Clinton, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Meehan, Santa Rosa Beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynn Friedman, Columbus, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rebecca Lavine, Cambridge, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bethany Solimine, Chandler, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Naomi Rubin, Boston, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carmen n'ha Lydia, Idanha, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michela Colosimo, Mount Laurel , NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. Please do not consider any rules that would further concentrate media ownership. 2. Please
address the deep and intractable disparities in media ownership by women and people of color. 3.
Please strengthen FCC rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming. Thank you for your
attention and consideration!
—Ellen J Cantwell, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Justin Heath Bailey, Oxford, MS
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary L. Failor-Hughes, Pittsburgh, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pat Buckley, BOULDER, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Clayton, Cassville, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John J. Templeton Sr., Amherst, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nicole Zenteno, Brighton, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vickie Brown, Floydada, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Willow Feigum, Glenwood, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gwendolyn Y Claassen, North Newton, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert D. Magarian, Berkeley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. An uninformed citizenry cannot sustain a democracy. As the FCC
reviews its ownership rules it must commit to strengthening our media — and our democracy — by
putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming.
—William Hagood, Birmingham, AL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Decker, Pleasanton, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kelly Williams, St. Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Hood, Hartford, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Stolz, FAYETTEVILLE, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Betty Bauserman, Lake Stevens, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sandra Schachter, Caemal Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Claudia Lopez, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Piotter, Baraboo, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Bolton, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathleen Lanctot, Scotts Valley, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Angevine, Idanha, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Morgan Powell, Staatsburg, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Kamerschen, grand rapids, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathy Kirby, Kansas City, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gayathri Ramanathan, minneapolis, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara L Wood, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joshua Feiner, Sea Cliff, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Hooper, west chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Victor Petertil, Olympia, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Arbuckle , Pittsburg, KS
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Wilson, White Sulphur Springs, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Guzman, Wappingers Falls, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leah Manuel, Encinitas, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Duane Elgin, Fairfax, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ck Ellis, Hillsboro,, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa D'Ambrosio, Lancaster, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ann Kottner, Bronx, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—JD Cooper, Memphis, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Lee, Palm Springs, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret Craven, Newark, DE
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol McFall, Alliance, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carlos Acuña, El Centro, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Valdes, Monterey Park, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Virginia Lowen, Bosque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Allan Fix, Albany, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Vanderpool , Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Desimone, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ralph Notaro, Colonia, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Norden, Defiance, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Hemingway, Bayfield, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mitch Uehana, Waipahu, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeff Abare, Fair Oaks, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frances Tripp, Lynn, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joe Bruno, Taylor, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronald Sebben, Bloomington, IN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—EJ Montero, Cobleskill, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gina McDaniel, Fairfax, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Dobson, Hawthorne, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Benjamin Etgen, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Keagy, Bend, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pam Wetzels, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kara Walsh, Cleveland, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Danny Fisher, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Zachary Simon, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gini Heersma-Covert, Blue River, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Stempien, HOUSTON, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ron Crawford, Moscow, ID

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jerome J. Kirtsling, Menomonie, WI

I'm writing to express my concern about the effects of media consolidation. In exchange for using our
airwaves for free, broadcasters are supposed to provide programming that fulfills community needs.
But too often they focus on maximizing their profit margins while minimizing their obligation to serve
the public. As the FCC reviews its ownership rules it must commit to strengthening our media — and
our democracy — by putting the public interest before corporate profit: 1. The Commission must not
consider any rules that would further concentrate media ownership. 2. The Commission’s review
must address the deep and intractable disparities in media ownership by women and people of
color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
Thank you for considering my comments.
—Jamila Hakam, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ben Starr, Brooklyn, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elissa Menconi, Dorchester, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martha Jean Ottina Ph.D., Sherman Oaks,, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Neva Allen, Belfast, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leon Trumpp, Sedalia, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barry Brenner, Los Angeles, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wendy Barton, Salt Lake City, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dena Grubaugh, Salem, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynne Schrupp, Troy, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brett Wagner, Clovis, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kelly Moore, Garland, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lee Barbour, charleston, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Meaghan Simpson, Fortuna, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Nelson, Bethel Island, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tory Johnson, Visalia, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Allegra Prichard, High Hill, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Farmer, Las Cruces, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Scott Baekeland, Bisbee, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Lavery, Mahopac, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Thickstun, Clinton, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Glenn Koehrsen, Mulino, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fred Ledesma, ALGONQUIN, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa Parker, Kapa'a, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Kuhn, CARSON CITY, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Quentin Correll, Sunnyvale, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eleanor Mell, Phoenix, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lydia Gralla, Cambridge, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—JC Bower, Sumner, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chad Perkins, Ivins, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Debra Holland, Pearblossom, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Clark , st joseph, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joe Rogers, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Corry Dastur, Petaluma, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. We were told, long ago, how concentrated wealth can impede
public information in a democracy. Nothing's changed. Here are notable quotations. "...Neither body
to jail nor soul to damn." - Lord Edward Thurlow (1731-1806) describing a new British invention, the
corporation. "Information (not money) is the currency of democracy." - Thomas Jefferson "The
preservation of the means of knowledge among the lowest ranks is of more importance to the public
than all the property of all the rich men in the country." - John Adams "Popular Government, without
popular information, ... is but ... Farce or a Tragedy. ... People who mean to be their own Governors,
must arm themselves with the power which knowledge gives." - James Madison "It is our job to make
women unhappy with what they have." - B. Earl Puckett, Allied Stores Corp. 1953 "In each cultural
era, the medium in which information is recorded and transmitted is decisive in determining the
character of that culture." - Marshall McLuhan (1911-80) - "Madison Avenue is a very powerful
aggression against private consciousness. A demand that you yield your private consciousness to
public (corporate) manipulation." "Corporations, which previously had been considered artificial
entities with no rights, were accorded all the rights of persons, and far more, since they are 'immortal
persons', and 'persons' of extraordinary wealth and power. Furthermore, they were no longer bound
to the specific purposes designated by State charter, but could act as they choose, with few
constraints." - Noam Chomsky "The 20th century has been characterized by three developments of
great political importance: The growth of democracy, the growth of corporate power, and the growth
of corporate propaganda as a means of protecting corporate power against democracy." - Alex
Carey, Australian social scientist, 1995 "The greatest threat to democracy is the increasing
concentration of major electronic media in ever fewer hands." - Rep. David Price (D-NC) "The
corporation is an externalizing machine (moving its operating costs and risks to external
organizations and people), in the same way that a shark is a killing machine." - Robert Monks (2003)
Republican candidate for Senate from Maine and corporate governance adviser in the film "The
Corporation"
—MB Hardy, Raleigh, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Aeron Polly, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Richkus, Jersey City, NJ

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Tom Garrett, Phoenix, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Valerie McNay, Boulder City, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennis Proksa, Pocatello, ID

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Kolesar, Westminster, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—C Post, Hialeah, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—D M. McLaughlin, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Aaron Halliday, Ft. Wayne, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Angela Horan, chapel hill, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald Waltman, State College, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anita Lewis, Albuquerque, NM
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mari McShane, Pittsburgh, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leslie Crockett, San Rafael, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Burjor Dastur, Petaluma, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lonnie Hobbs, houston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jane Williams, Cedar Mt, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Cook-Guteriez, Chico, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vince Schatz, Port Huron, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Eisenberger, Richardson, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nicole Dobrowolski, Coralville, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Josephine Pierotti, Danville, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Walton, New York City, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeff Dicken, Baltimore, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. We're getting more of non-news stories (fluff) and less of the news
and information we need. As the FCC reviews its ownership rules it must commit to strengthening
our media — and our democracy — by putting the public interest before corporate profit: 1. The
Commission must not consider any rules that would further concentrate media ownership. 2. The
Commission’s review must address the deep and intractable disparities in media ownership by
women and people of color. 3. The Commission must strengthen its rules to prevent companies from
using local news sharing agreements to circumvent ownership limits and provide less public interest
programming.
—Sondra Loucks Wilson, Grand Rapids, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Art Alfaro , Azusa, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rosina Nolan, O'Fallon, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeff Boggs, Youngstown, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kenneth Barshney, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paula Neal, Charlotte, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Glenwood Morris, Raleigh, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shelley Snow, Paso Robles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kenneth Elmes, Riverside, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert A Console , Stow, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary J Weinstein, North Hollywood, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bonnie Davis, Fayetteville, AR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Uswa Ahmad, New City, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Snowdon, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. The Commission must put in place rules that prohibite Political
Campeign funding by media interests, allow equal and fair coverage of all candidates, and ban
Politicians and Party heads from positions on Boards etc of Media Companies
—Gregory John O'Flaherty, Maryborough, Victoria, Australia,

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Gifford , Stelle, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. We must have fairness in broadcasting for people as well as
media owners.
—Patricia Schreiber, Lansing, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gavin Needler, Muncie, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cinthia Honeycutt, Salem, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—barbara Scheinman, Mission Viejo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathy Fowlkes, spring hill, TN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Trotter, San Jose, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Hanson, city, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Riley, Menlo Park, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alexander Brown, littleton, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Emily Murnen, Portland, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Catherine Hays, Moneta, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lauri Zaker, santa rosa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald Daher, Aitkin, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kristina Snyder, Lakewood, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jewel Mogan, Lubbock, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ben Earle, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Castro, Bronx, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Savini, Turlock, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laoise Mac Reamoinn, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Herbert Winter, Spring Valley, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—J D, tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jen Manders, Dubuque, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith Daniel, St.Paul, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Schille, Cambridge, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Manahan, Los Angeles, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Sperling, Santa Fe, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Martinez, LITH, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathan H. Harwell, Statesboro, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mrinalini Rao, Champaign, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arin Tememe, Miami, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Icks, Cable, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Tennery, Saint Paul , MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Todd Hammond, Winter Haven, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Darren M. Kane, new rochelle, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tala Wood, Cocolalla, ID
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janet Hoover, Garden Grove, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Thomas Taylor, Berry Creek, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eve Brawner, Longmont, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Cappa, Rohnert Park , CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Amy Linder, Emeryville, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laurens L Battis III, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—C M. Houck, Pasadena, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janis Epton, Raleigh, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brad Schafish, Middlebury, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janice B. Blase, Gig Harbor, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. They must be broken up. 2. The Commission’s review must address the deep and
intractable disparities in media ownership by women and people of color. 3. The Commission must
strengthen its rules to prevent companies from using local news sharing agreements to circumvent
ownership limits and provide less public interest programming.
—Joel Henry, Apple Valley, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julie Hamilton, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Keith Chilcutt, Cumberland, RI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Sharpe, Great Barrington, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. If the broadcast corporations cannot abide these rules for use of
the Public's airwaves, then they should revert to a Public Broadcast Corporation. The broadcast
corporation that does not abide by the rules should be permanently banned from applying for or use
of the public airwaves. This ban would apply even if that/those corporations change ownership or
use any other device to evade compliance with the FCC rules.
—Jerry H. Matsui, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dorieta Rogers, Lubbock, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anthony Guzzi, Dunellen, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Mays, Columbus, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michelle Camera, Northampton, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janette Rose, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brenda Bossman, Placida, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Al Koury, Bedford, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cecilia Girz, Boulder, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lawrence Fraley, Reedsville, WV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carl Berry, Westcliffe, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Horowitz, Portsmouth, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—PB Stigall, Lake St. Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Wise, Westminster, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Monica Gilman, Estacada, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission must either include a requirement for free and equal access and time
to candidates for local and national political office, or should increase the license fee sufficiently to
establish a fund from which candidates can pay for election advertising.
—Grover Gregory, Orlando, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Clayton Honaker, antioch, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jane Chischilly, Bisbee, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Froukje Brouwer, Santa Cruz, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Jo Baumgartner, Peebles, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Raymundo Eli Rojas, El Paso, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Katie Connolly, Des Moines, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark D. Tolpin MD, FAAP, Millburn, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Jenkins, Piscataway, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cliff Josephson, Naples, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith Burke, Branford, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew-Wood: Arnold, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rosemary Thompson, Sheboygan, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leah Ocean, Santa Rosa, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Banever, los angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judy Frazer, Shelburne, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on MAXIMIZING THEIR PROFIT MARGINS WHILE
MINIMIZING THEIR OBLIGATION TO SERVE THE PUBLIC. As the FCC reviews its ownership rules it
MUST COMMIT to strengthening our media — and our democracy — BY PUTTING THE PUBLIC
INTEREST BEFORE CORPORATE PROFITS. 1. The Commission MUST NOT consider any rules
that would further concentrate media ownership. 2. The Commission’s review MUST ADDRESS the
deep and intractable disparities in media ownership by women and people of color. 3. The
Commission MUST STRENGTHEN its rules to TO PREVENT COMPANIES from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Mark Feldman, Santa Rosa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roger Levin, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Craig Gatter, city, CT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Victor Azanza, Olympi, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Han Ta, san jose, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Armando Fente, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Katja Toivola, New Orleans, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diana Boom, Lake Oswego, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Phillips, Tallahassee, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—K Stallard, georgetown, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marty Torok, Apple Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia E. Palko, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jerry Bloomer, Hot Springs, SD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Erik Ortiz, Thornton, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. The Commission must require broadcasters to provide
programming that fulfills local community needs. 5. The Commission commission must consider
charging all broadcasters currently enjoying free airwave usage, should they fail to meet
requirements listed above, as well all previous agreed to standards not currently being honored.
—Ken Glidden, Olympia, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roger Ksenich, Clifton Park, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marjorie Williams, Penney Farms, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mica Derrington, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lelania Cortez, san francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Craig Dunning, Berthoud, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anne Curran, Sarasota, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark M Giese, Racine, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lyle Monfort, tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Redmon, Santa Cruz, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sarah Gioia, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Guy Lockwood, davie, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Moonyeen Carlyle, Champaign, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Schoephoester, chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Carmichael , So Portland, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Linda Hjorth, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carl Ryan, anaconda, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David A. Cooley, Excelsior, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edgar D Berners, South Bend, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Mr. Genachowski, you've chosen to take the side of big
broadcasters since coming to office despite thousands of us asking that you make ethical, humane
decisions on behalf of the public good. You were all for the AT&T/Mobile merger which was just
turned back the other day. May this happen to any and all bad decisions you impose.
—Frances Wilgren, Waltham, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeff Condit , murfreesboro, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Kritzmire, sioux falls, SD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James W Moore, Florence, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa Poteet, Durham, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jerry Dillon, Beaverton, OR

Big Broadcast Media already are too powerful without any enforceable obligation to operate in the
public interest. The FCC must ensure that broadcast media operate to support the communities they
supposedly serve. In exchange for using our airwaves for free, broadcasters are supposed to provide
programming that fulfills community needs. But too often they focus on maximizing their profit
margins while minimizing their obligation to serve the public. As the FCC reviews its ownership rules
it must commit to strengthening our media — and our democracy — by putting the public interest
before corporate profit: 1. The Commission must not consider any rules that would further
concentrate media ownership. 2. The Commission’s review must address the deep and intractable
disparities in media ownership by women and people of color. 3. The Commission must strengthen
its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming.
—Madonna Starr, New York, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Richard, beverly, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Mouch, Baton Rouge, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Derald Myers, Santa Cruz, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Irene Smith, Granbury, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Todd Armstrong, St. Joseph, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Phinney, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—April Falls, San diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Gregory, Laurel, MD

Dear FCC I am writing today to ask you to exercise the rights of the people. When rules regarding
broadcasting were first established, it made sense that we allow free access in exchange for help in
airing public messages. But now that media are owned by large corporations -- it is time that we
revise the way access is paid for. I realize that ultimately, any fees will be passed along to consumers
BUT it is important that we establish payment for access. As the FCC reviews its ownership rules it
must commit to strengthening our media — and our democracy — by putting the public interest
before corporate profit: 1. The Commission must not consider any rules that would further
concentrate media ownership. 2. The Commission’s review must address the deep and intractable
disparities in media ownership by women and people of color. 3. The Commission must strengthen
its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming.
—Ms. Deborah Mourey, Rochester, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James M. Barra, Tallahassee, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sister Maryagnes Leonard, PUEBLO, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael K Garrison, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Georgia Pawlowski, Akron, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Glenda Larabee, Oro Valley, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Not only do the broadcasters not provide ample public interest
programming, so-called conservatives are actively trying to decrease or kill funding for it, most likely
because it is often progressive in nature and is contrary to the opinions and "sensibilities" of parties
who consider themselves our overseers. U.S. broadcast policy is broken. It has been all but
completely hijacked by commercial interests; the public gets tossed tidbits, the minimum to keep the
F.C.C. from noticing that its mandate to act in the public interest has been usurped. Please remedy
this sad state of affairs.
—Mark McKennon, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joni Zimmerman, Newberg, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ron Vengco, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vyki and John Sabo, Port St. Lucie , FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arlo Ryan-Keohane, Beaverton, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Filipiak, mosinee, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kenneth Ruby, Salem, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Ronald Cohen, Rockville, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel McClure, Bellevue, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by w omen and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Sincerely, Philip Reinish
—Philip REINISH, BOYNTON BEACH, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Boortz, Los Gatos, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lindsay Kreller, New Baltimore, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Clark, Lindenhurst, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Hersha, Anchorage, AK
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brenda Godsey, Pearland, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sheri Frazier, Allen, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Caroline Bridges, Salem, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tomas Hakanson, Sebastopol, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Schreiber, Lakeport, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Pounds, Anchorage, AK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kayla Hilliard, Allentown, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Allan Bruce Zee, Port Townsend, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathy Davis, New Lisbon, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Leitch, Three Rivers, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Haig Evans-Kavaldjian, Lovettsville, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julie Alley, Long Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alivia Biko, Salem, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—E D. Schragg, Santa Cruz, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shirley A Sharan, Fort Wayne, IN

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kenneth C. Adams, Astoria, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cody Nees, Boise, ID

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Zastera, Fremont, NE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Hogan, La Jolla, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Spevak , city, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address current policies that de facto exclude media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Baraff, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Dills, Orange, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ren Jacob, Lincoln City, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Travis Hunter, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Gustafson, Chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert E. Godes, Berkeley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kendall Wochnick, eden prairie, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Steele, Boone, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. 1. The Commission must not consider any rules that would further
concentrate media ownership. 2. The Commission’s review must address the deep and intractable
disparities in media ownership by women and people of color. 3. The Commission must strengthen
its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming.
—Angelo Vassos, Irvine, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Fleming, Studio City, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nora Engel, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Alice Schatzle, Durham, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roger Franklin, Mobile, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leonard Obert, Renton, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nathaniel Hockenberry, New Haven, IN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rev J. Patrick Kelly, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ellen Zaltzberg, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ysmael Briones, Lansing, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Douglas Moulton, Ocala, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jay Pellicci, San Francisco, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Philip Rees, Chapel Hill, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brad Miller, Anthony, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Ferris, Long Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marilyn Shepherd, Trinidad, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Teddi Curtis, Corona, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carolyn A. Ruiz, Kansas City, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Narauska, hampden, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Aaron Burckardt, West Bend, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Spencer Greene, Littleton, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Charter, Arlington, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carey Wegener, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joel R Kay, Milwaukie, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Miguel Trujillo, FOREST HILLS, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kristy Skerrett, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Riddle , Hampstead, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Raymond, Warren, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard S. Galloway, Fair Oaks, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jean Sullivan, QUINCY, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sandra Korn, Coral Springs, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Overton, Leicester, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Simanton, Spokane, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nina Aronoff, Jamaica Plain, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Henry Feinberg, West Orange, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Smith, Prairie Village, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jacqueline Brooks, Springfield, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Reed Baessler, Rochester, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Theresa Neuroth, Arvada, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynne Teplin, Bronxville, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Corinne Italiano, East Rockaway, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deanna Jusczak, Beaver, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gregory Soto, DeSoto, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna C West, Las Vegas, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—RN Shira EtShalom, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ernest Bennett , Montesano, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ric Shimono, kirkland, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Also, I pay my taxes and so should the corportions!!
—Dan Kekic, Fairview Park, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephanie Wells, Durant, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Reamer, Ashland, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Houseman, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Megan McCoy, Portland, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Hale, Woodbury, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marie Freeman, Breeding, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bobby Ty, Saint Paul , MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Boland, Paauilo, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Gebert, West Newton, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joe Kusiak, CHICAGO, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer G Cecere, kENT, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—J Stufflebeam, Oregon City, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Hodgson, Jersey city, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Stone, Easton, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Natylie Baldwin, Hayward, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—B Thomas Diener, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Louis Pontillo, Montville, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathryn Richardson, Eagar, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Blue, Elmhurst, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathan Curtsinger, Van Nuys, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Donahoe, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Gary Anson, Cheshire, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jaime Saldarriaga, Bogotá , None

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lowell Moorcroft, Oakland, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Henry E. Coleman, Williamsburg, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ariel Heron, anchorage, AK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Rapp, Salt Lake City, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Crehore, Deerfield Beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeffrey LaBollita, RLB, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathan Moretz, Norfolk, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lydia Cooper, Bellingham, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fred Murray, garland, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephanie Robert, Providence, RI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen DeFino, Gaithersburg, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Randal Miller, Gainesville, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Ceppa, Johnson City, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Merrick, Bend, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sef Magrath , Spokane, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Harlan, New Orleans, LA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth A Shaw, Carmichael, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John McGrath, Stoughton, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Crystal Tracy, severn, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sandy Turner, Watsonville, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen D Hopkins, new rochelle, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ryan R. Riddle, Mount Vernon, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Geraldine S. Jay, Menasha, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Max Eisenburger, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tim Prosser, ann arbor, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Manisha Joshi, Seattle, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Henneberger, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—J Francis, Bellevue, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Grill, Oxford, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sandra L. Heisey, Mount Joy, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Yermian, Royal Oak, MI

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Evans, Altadena, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Darrell Phare, Bellingham, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrea Chavez, Lakehills, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jane Holland, Gainesville, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rai Montalvo, Ozone Park, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Randi Saslow, Hamden, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Samuel Maine, Jackson, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Penny Papreka, Elizaville, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Ryan, Westminster, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edwin Westbrook, Houston, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg Mahoney, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Erika DeCarlo, Aurora, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laurie Levitan, Miami, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gwen Moran, Winchester, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Millener, durango, CO
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Stop The Consolidation Now! -WE THE PEOPLE!! In exchange for using our airwaves for free,
broadcasters are supposed to provide programming that fulfills community needs. But too often they
focus on maximizing their profit margins while minimizing their obligation to serve the public. As the
FCC reviews its ownership rules it must commit to strengthening our media — and our democracy —
by putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming.
—Robert Filice , Skippack, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Olson, city, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sandra Brady, Baton Rouge, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Wyatt, silver spring, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roberta Delaney, Phoenix, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ian Bremner, Orinda, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Sattler, madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Theresa Downing, Shorewood, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ben Finkelstein, Albion, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shannon Meckley, Carbondale, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Nakata, Citrus Heights, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeanne Ulrich, Campbell, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Keith Milligan, Veradale, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shannon Peterson, Homer Glen, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gloria L. Barello, Bellevue, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Raymond Clark, Fircrest, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Hammond, Carmichael, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laura Ferejohn, Laguna Hills, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Fite, Lutz, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sally Gwylan, Laguna, NM
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joel Levine, Ukiah, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Midgley-Biggs, Columbia, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Aaron van slyke, cottonwood, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Dale Russ, Seattle, WA

I’m old enough to have seen the significant deterioration of community service features in broadcast
media. The airwaves belong to all, but the elements that benefited the public have decreased while
the for profit elements have increased. Please reinstate the public benefits that have been eroded.
Please do not allow consolidation of media ownership. Independent owners compete against each
other in ways that can benefit the public.
—Kathy Van Dame, SLC, UT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wendy Mulhern, shoreline, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Fly, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—B Hoy, Ukiah, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeffrey Taylor, College Station, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Benjamin Allen, Annapolis, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. There were 2 local stations in my town that no longer provide local
news, information, weather, etc. to our community. The fact that large companies are buying up small
stations degrades the idea of freedom of press by limiting the number of voices providing the news.
Thank you, Dom Gataletto
—Dom Gataletto, Norwalk, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Ouren, Muscoda, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Ruscitto, Southbury, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Oppenheim, Alba, TX
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Broadcasters are allowed to use public airwaves to make a profit. It's not too much to require them to
give something back to us in return. In exchange for using our airwaves for free, broadcasters are
supposed to provide programming that fulfills community needs. But too often they focus on
maximizing their profit margins while minimizing their obligation to serve the public. As the FCC
reviews its ownership rules it must commit to strengthening our media — and our democracy — by
putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming.
—Michael W. Butler, Clayton, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—S Miller, elsberry, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Luichinger, Fort Wayne, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Derek Southard , Oswego, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael O'Connor, Morgantown, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Hartley, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lawrence Tetenbaum, Plainview, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew J O'Donnell, Abington, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Hayes, west islip , NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Plotz, corona, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Potter, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Semler, Sharpsburg, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Henry Clay Ruark, Seaside, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Betty Armstead, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Bock, North Las Vegas, NV
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Alonzo, Seymour, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Aufiero, Harrisburg, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dawn Ask Martín , Cedar Falls, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ken V Barnhart, Petaluma, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Row, Madison, WI

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maranda Modeen, Ramsey, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jon Elston, Depew, NY

In exchange for using our public airwaves for FREE, broadcasters are supposed to provide
programming that fulfills community needs. But instead, most focus on maximizing profits while
minimizing obligations to the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit. 1. Reject any further concentration of media ownership. 2. Address and work to correct the
severe lack of media ownership by women and people of color. 3. Prevent companies from using
local news-sharing agreements to circumvent ownership limits and provide less public interest
programming. Thank you.
—Teresa McCormick, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Parent, De Soto, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maureen Mehler, Laguna Woods, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. This is ruining our democracy. The FCC has the power to stop it.
—Thomas Blakeslee, Westlake Village, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—K Fussell, Cottage Grove, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Armando Couto, miami beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Talkington II, Cypress, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charlie Sears, Indianapolis, IN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Faye Cook, McAllen, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karol Klein, Dade City, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Audrey Lareau, Half Moon Bay, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Hooper, Fort Gibson, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gail Gulino, Valley Village, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alan Benford, Manchester, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Noel Larock, Southwick, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nathan Weddle, Woodridge, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Parks, Port Crane, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bart Stokes, Newport, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Penn, Redwood City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth F Shipley, NARBERTH, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Blain, Gardner, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert L Gray, WHITING, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tomm Pickles, Portrland, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cathy Zheutlin, PORTLAND, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fred Mursu, ortonville, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David R. Wilson, seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathryn Reinicke, Rochester, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathleen Robson, Woodland, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sherrill Leake, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Robinson, Shelburne, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leisl Schrader, Astoria, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matt Bolin , Brighton, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep disparities in media ownership by
women and people of color. 3. The Commission must strengthen its rules to prevent companies from
using local news sharing agreements to circumvent ownership limits and provide less public interest
programming.
—Lars Soderkvist, Chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nicole zoppi, Glendale, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Brenner, Murrieta, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Norm Toback, los angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kristine Jackson, Bothell, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gordon Thompson, Portland, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Lopez, Casselberry, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David A. Browning, Lexington, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—S Raynis, sonoita, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ryan Schroeder, brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Prohodsky, 97302, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elena Shuvaeva, Jenkintown, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ann Yoder, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Juan Vega, monroe, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Trina Cooper, federal way, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Lab, Port Townsend, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ketric Nedelea, Taylors, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edie Bruce, El Cerrito, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ruth Nielsen, Black Hawk , CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jesse Wilson, Pittsburgh, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bobbye Reagan, Canton, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Wilcox, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—e mma KULHANEK, grand rapids, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Shea, Milwaukee, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Parampreet Sekhon, Benicia, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jesse Jones, Lynnwood, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Jacobs, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary G Hoglund, Appleton, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Fernandez, Miami, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Horn, Cape Coral, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg M. Schwartz, Austin, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robyn Sharpe, Boston, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Martin, Millsap, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alicia A. Smith, DeSoto, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeanne Klein, Lawrence, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Kopacz, Waterford, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lori Steckervetz, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wm Schultz, whitefish, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharon E. Owens, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Beverly Caro, Bedford, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dave Bogart, Menlo Park, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bonita De Trinis, Lyndhurst, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gloria Christie, Fairway, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Prostko, Caledonia, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill kelly, Jacksonville, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Highum, Arlington, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diane Schmidtke, Tacoma, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Yates, Winter haven, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Vaccaro, Fair Oaks, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeri Dulitz-Altman, Longmont, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephanie Bershad, New York, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Talley, Imperial Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia A. Camarda, Detroit, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Daniel, Knoxville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Garth Molyneux, Carrboro, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—CB North, Oakland, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Lawson, Indianapolis, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Clifton McMillan Jr., Helena, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michelle Darbro, Fort Lauderdale , FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nina Rollow, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bob Farrell, Seattle, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kate Harper, Citrus Heights, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Catt, Mablethorpe, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. C. Volley, Baltimore, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Betty Bernard, Pasadena, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alma Jackson, Walnut Creek , CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Yonke, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Hosmer, Mission Viejo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stuart Russell , Concord, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Williams, Anderson, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Estel Cooper, Menifee, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—June Rosenberg, Brookline, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—RG Tuomi, Thousand Oaks, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brenda Reiss, Greenlawn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wade Keye, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Milburn Murgittroyd, Bellevue, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arlene Alvarado, Butte, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharon Blum, Littleton, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bennie Carnahan, Joplin, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Collin Smith, Westminster, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Abigail Gindele, South Berwick, ME
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maxine Olson, Kingsburg, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matt Wiggins, taylorsville, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wayne Steffes, Redding, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Catherine Lee, san francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert MacLuskie , Bowie, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Warfel, Naperville, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Christlieb, Santa Rosa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christina Otero, Sandia Pueblo, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mrs. mary britten, adrian, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Curtis Goff, Ashland, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Tissavary, Ferndale, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Reynolds, Huntsville, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deborah Maldonado, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rocky Ocain, Aledo, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—V Walko, Blackwood, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Clyde Schaff, Oak Harbor, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Frechette, Shakopee, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anthony Kannenberg, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Segal, Morton Grove, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Renee G, Chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. This nation already has propaganda channels (FNC) on cable TV.
We don't need our local stations to become propaganda machines for people like Rupert Murdoch.
Please do the right thing. Thank you for your time.
—Linda Nadeau, Fairfield, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sara De Leon, Rockvale, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Wirth , Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Brennan, Salisbury, CT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. Unfortunately, too often they focus on maximizing their profit margins while
minimizing their obligation to serve the public. As the FCC reviews its ownership rules it must commit
to strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—J Hynd, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anne Connor, Kerrville, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lee Ann, Spokane, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Daly, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karl Novak, hinesburg, VT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Sincerely, Karen Doulin
—Karen Doulin, Brooksville, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Perdios, Palm Springs, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John LeBlanc, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike McGill, Dubuque, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karin Frank, Seattle, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mariu Suarez, Fort Worth , TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret Maxwell , Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joel Hildebrandt, Berkeley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara A Bondurant, La Verne, CA

In order for Democracy to survive, we MUST have a strong and viable FREE PRESS! Not one owned
and controlled by corporate media. Keep America free. In exchange for using our airwaves for free,
broadcasters are supposed to provide programming that fulfills community needs. But too often they
focus on maximizing their profit margins while minimizing their obligation to serve the public. As the
FCC reviews its ownership rules it must commit to strengthening our media — and our democracy —
by putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming.
—Barbara Williams-Grieco, Mill Valley, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Rogers, Sherwood, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ismael Melendez, Pharr, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kenneth Hajduk, McMurray, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Adrienne O'Niell, Torrance, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Jalbert, Bridgeport, CT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Stockdale, fairport, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. C'mon, folks! It is ALWAYS best when people can get their news
from MANY DIFFERENT sources, not just one narrowly-tailored billionaire's viewpoint! We NEED
diversity!!!!!!
—Darrel Sisson, Edinboro, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shirley Katz, Redwood City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rene Paine, Solon, IA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Hurley, Beltsville, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Leporati, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg Caravelli, New Lenox, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chia Longtree, Valley Center, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Coffey, Concord, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Jones, Sun Valley, ID

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ann J0seph, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Victoria Shorr, Coto de Caza, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathleen Laws, portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lowell Bushey, Pullman, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—MJ Albrecht, Waverly, NE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Thelander, Dover, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cindy Pomerleau, Ann Arbor, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diana Huang, PITTSBURGH, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martha Maas, Columbus, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Neko Case, tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stanley McDonald Jr., Sherborn, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—jean Thorsen, New London, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Dunleavy, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Newlon, North Hollywood, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Aaron Buechner, Vidor, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Emily Herbert, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tim Ziegler, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sam Sandmel, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Erin Bell, Lakewood, OH

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Danielle Thillet, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Harding, Nekoosa, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Aubrey Dobbs, Montgomery, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terry Phelan, Albany, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen S, Plainsboro, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Claire E. Hosley, Oswego, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nicholas Sammond, New Hartford, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. As the FCC reviews its ownership rules it must commit to strengthening our
media — and our democracy — by putting the public interest first: 1. The Commission must not
consider any rules that would further concentrate media ownership. 2. The Commission’s review
must address the deep and intractable disparities in media ownership by women and people of
color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Eric Wiley, Peninsula, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tina Ilvonen, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dale Goodin, Lakewood, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Lovelady, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Colleen Saxton, Flagstaff, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diane Deutsch, Youngsville, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Phillips, Chapel Hill, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paulo T. Raya-Guffin, Lexington, KY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Eun, Hamburg, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tara O'Neill, Millerton, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Henry Smoke, Columbus, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. As the responsible oversight department, We the People deserve
the best protection, and best oversight, to insure that We the People get the benefit of OUR air
waves. Yes I may be a share holder, of some media companies, but these are the airwaves of We
the People to be used for the best purposes of our society, and the good of All the American people.
Not for the benefit of the different media companies. We the People!! Not corporations, and the
money. Ned A. Litin
—Ned Litin, Minneapolis, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Darcy Bergh, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Dellinger, Red Bank, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chance Briggs, Binghamton, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jay D. Dhar, Freehold, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce Lee, Whittier, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janine Wanee, Somerville, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Raymond Collins, Miami, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jerome Stahl, Eugene, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christine Stahl, Eugene, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Brown, Basalt, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jimmie Shoulders, athens, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Gilliam, Winter Park, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Richards, Plymouth, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sandra Zylberman, Owings MIlls, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Our Democracy depends upon an informed electorate. Please
protect the interests of We thej People over the interests of corporations.
—Nell Wulff, Cincinnati, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephanie Brennan, sebastopol, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lillian Weisberg, Cleveland Heights, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shad Barrett, Gettysburg, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Swahlen, Prescott, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Heald , Pleasant Hill , TN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jan Karol, denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sophie Curtis, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Lewis, Ypsilanti, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Sheridan, Northport, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Adrian Tiemann, New York, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—- Dorthee, Wendell, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deborah Radcliffe, Portage, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ed Swartz, Depoe Bay, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maciej Wojtulewicz, Issaquah, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Azzi, Castle Rock, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Wooldridge, Gravel Switch, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—VoN Neubauer, Knoxville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Keith Pace, Gainesville, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elena Lemmo, Massillon, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Pedroza, Alameda, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Miyuki Seko, Fountain Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Sheppard, Longview, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Faye Ranney, Quincy, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Benish, Greenfield, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sally Kaufmann, pembroke pines, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—D J Boykin, Bedford, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael O. Dean, Missoula, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Hallinan, TUCSON, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—R T Boykin Jr, Bedford, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pam Thomas-Hill, Houston, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Erica Eddy, Racine, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Debbie Royalty, Charles Town, WV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Toddy Perryman, Corvallis, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. There is already an extremely troubling overlap of media
conglomerates and politics. The FCC needs to prevent any further consolidation of power over the
airwaves.
—Nancee Magilson, Alton, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—H Thomas Bryson, Charlotte, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. In fact, a role-back to pre-1996 rules would be better. 2. The Commission must
strengthen its rules to prevent companies from using local news sharing agreements to circumvent
ownership limits and provide less public interest programming. 3. We should start charging all media
companies for the use of the broadcast spectrum. 4. We should allow every candidate for every
political office to have free air time, with the time slots drawn by lottery and not allow any purchase of
air time for political purchases.
—Drew Harris, Cheshire, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Murl Jones, Vancouver, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Blythe Clark-McKitrick, Portland, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dorothy Anderson, North Weymouth, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jill Jensen, West Des Moines, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Marshall, Washington, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Clemens, Topanga, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Hodge, santa fe, NM
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Polly Tarpley, Poulsbo, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judi Sklute, princeton jct, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harold Meyer Jr, Washington Depot, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Virginia Gail Vonderweidt, Alamosa, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Russell , seattle, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Zayne Humphrey-Taylor, Springfield, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joan Lang, Cleveland, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard S. Riggs, Somerville, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sheri Fogarty, Encinitas, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Pollack, Three Oaks, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James L Rideout, Sun City, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Evan Perkins, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Doris Crouch, St Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Danny Wayne Stamper, Lexington, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Smith, Peacham, VT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. We the public provided those airwaves for them to use; it's time
they returned the favor.
—Andrew Shilkey III, Fort Atkinson, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Evan Skallerud, Port Townsend, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dave Sharpe, Corinna, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diane hallinan, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason Sauer, Tallahassee, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Hubler, Wyoming, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Boylan Ph.D., Diamond Springs, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—E D. Sewell, Lansdale, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elaine Gremminger, Campbellsport, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Jackson, Belton, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pamela Garvey, St. Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lyle Collins, Yakima, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sebastian Maselli, Oceanside, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Kommrusch, Fort Collins, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark & Susan Glasser, LA, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Betty Walters, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dominick Caputo , new york, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert R. Holt , Truro, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Colin Duesterhaus, Ellicott City, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nelson Bock, Denver, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Epstein, South Dartmouth, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lanny Goodman, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathleen E Wodrich, Elgin, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald Isenman, Napanoch, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alan Teig, Chester, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Catherine Cox, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. This gives communities no choices than to stay with the same
companies and accept their prices. Also no competition is the result of taking over two or three
stations by these companies. Communities cant look for other competitors due to this.
—Rosa Rodriguez, Hialeah, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jody Meyer, Carlisle, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul A. Tayloe, Lakewood, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Helen Anderson, Troutdale, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Randy Hudnutt, Studio City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen M Smith, Iowa City, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Madias, PORTLAND, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Benjamin A. Greaves, Seaside, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Yuka Honda, New Haven, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Cannon, SLC, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennis Wiener, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Wyman, Georgetown, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mathias Van Thiel, Hayward, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nicole Miller, Newport News, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael dodge, Fairfield, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Ankelman, St. Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Martineau, Willimantic, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership bhI hIy women and people of color. 3. The Commission must strengthen its rules to
prevent companies from using local news sharing agreements to circumvent ownership limits and
provide less public interest programming.
—Kevin Kreiss, SEATTLE, WA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Blake Roberts, Pocatello, ID

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Connie Lemke, Santa Monica, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rebecca S. Petropoulos, Whitestone, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Denise Aday, Dallas, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jan Mattimoe, SOMERVILLE, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathleen B. Ray, Angola, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don Dougherty, Moriarty, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kay Novak, Corvallis, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robin Sickels, Loxahatchee, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Hodik, Flat Rock , NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roberta Moore, Cathedral City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janet Dollacker, Orinda, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susie Bolden, Theodore, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John G. Kepros, Salt Lake City, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Siegman, Westminster, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Blom, Sebastopol, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Fitzpatrick, Rice, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Vanduker, BARTLESVILLE, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wayne D. Wilkinson, St Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bonnie Fitzpatrick, Rice, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shaylene Ader-Steinhauser, Kankakee, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Morrison, Sixes, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Edelstein , Rancho Palos Verdes, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—M P Clarki, Larkspur, CO

"In exchange for using our airwaves for free, broadcasters are supposed to provide programming
that fulfills community needs." I no longer consume local commercial broadcasts with their repetitive
anti-intellectual fare. The news has become a press-releases for the broadcasters business allies
and is often over 50% promotions for local sports venues. Instead I use PBS, cable and the internet. I
have concluded that local commercial broadcasters are irredeemable and that rather than hope for
compensatory public benefit the FCC should just charge them for the airwaves to pay off the national
debt.
—Robert Cruder, Elizabeth, CO

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jerry Melton, Corvallis, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joe Tilley, Pataskala, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michele Jenkins, Palm bay, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Pinsley, n. wales, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Aaron Brave, Graham, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joan Levinson, Berkeley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Siridatar Khalsa, Bronx, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brandon Charles Flickinger, Stanton, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Olson, ASTORIA, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Viacrucis, Moorhead, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Darlene Jakusz, Amherst Jct., WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Gale, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Salcido, Pinole, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jon Sturgill, Carrollton, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Billie Watkins, Boulder, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wamda Huelsman, Dayton, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith Rae Rieder, Boring, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Doft, Livermore, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hadassah fleishon, Cambridge, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—J Anderson, boston, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills civic needs. But too often they focus on maximizing their profit margins while minimizing their
obligation to serve the public. They are negligent in giving us enough timely, accurate information to
participate constructively as engaged citizens. Sensational headliners of fires, grisly murders, and
celebrity sightings do nothing to further that objective. As the FCC reviews its ownership rules, it
must commit to strengthening our media — and our democracy — by putting the public's interests
before their corporate profit margins: 1. The Commission must not consider any rules that would
further concentrate media ownership. In fact, it would be in the public's interest for the FCC to reverse
some of those decisions that allowed such consolidation. 2. The Commission’s review must address
the deep and intractable disparities in media ownership by women, people of color, and financially
marginalized constituencies. 3. The Commission must strengthen its rules to prevent companies
from using local news sharing agreements to circumvent ownership limits and public interest
programming. Thank you for your consideration.
—Mary Ann Gardner, Visalia, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janice Smith, valley village, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frank Tonhazy, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Henry P. Day Jr., Beaverton, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alexis Ladd, Boxborough, MA, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alma Alfie, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Holler, stanardsville, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Miriam Vieni, Westbury, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Denny Genovese, Gainesville, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Noella Schum, Rochester, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason Munson, Scotts Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rta Addessa, PHILADELPHIA, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Kolarik, Vallejo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Orovan, Phoenix, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa Warmbrodt, Rush, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—M Krass, glenside, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frances Smith, Glendora, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth S. Bleuler-Beegle, Highlands Ranch, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pat Reese, Elgin, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wayne Burmeister, Waunakee, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elaine Sebring, Livingston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linore Latham, Ann Arbor, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Keith Fabing, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brendon Evans, Goleta, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharon Lee, BEND, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Frayer, Racine, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Braden Trauth, Cincinnati, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Peha, Renton, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Henry Murphy, San Francisco, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judy Lee, Talent, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roger Overholt, Hemet, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ron Malone, south San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vicky Guyon, Santa Clara, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Monica Zucker, Lake Forest Park , WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Hines, Farmington Hills, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charlene Owens, Poolesville, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Subrizi, Monroe, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Davis, Murfreesboro, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharyl Carter, Southern Pines, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—MaryAnn Satriano, Imperial Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Will Sanchez, Hialeah, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rosella Heffner, SolanaBeach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas S. Meacham, Bowling Green, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pk Caporrino, hoboken, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Basil Abbott, Royse City, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Hoffer, East Wenatchee, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jill Johnston, VADER, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Debbie Slack, Lynchburg, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bernard Werschler, Chatham,, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeremy Lee, Missoula, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jon T King, chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Bland, santa monica, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Abigail Baines, Amherst, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronda Wilde, Cincinnati, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Stowers, Charlotte, NC

In exchange for using our airwaves for free, broadcasters are SUPPOSED TO PROVIDE
programming that fulfills community needs. But too often they focus on maximizing their profit
margins while minimizing their obligation to serve the public. As the FCC reviews its ownership rules
it MUST COMMIT TO STRENGTHENING our media — and our democracy — by putting the public
interest before corporate profit: 1. The Commission MUST NOT CONSIDER any rules that would
further concentrate media ownership. 2. The Commission’s review MUST ADDRESS the deep and
intractable disparities in media ownership by women and people of color. 3. The Commission MUST
STRENGTHEN its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming.
—Jane Kellner, Salisbury, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—C Carlson, minnetonka, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marc A Bouchie, Battle Creek, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Weingarten, New York, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wallis Smith, ESPANOLA, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jerry Kilgore, Hereford, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Trudie leap, chico, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lesley Yates, Folsom, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kristi Collins, Arlington, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Loretta DeMarco, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Childs, Miranda, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Virginia George, nASHVILLE, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alona Eidsmoe, LaCrosse, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leigh Cartwright, Los Angeles, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Augustson, Milwaukee, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nicolas Powers, Enterprise, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anne Karppinen, 7426-NE 145th, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. You know this better than most. As the FCC reviews its ownership
rules it must commit to strengthening our media — and our democracy — by putting the public
interest before corporate profit: 1. The Commission must not consider any rules that would further
concentrate media ownership. 2. The Commission’s review must address the deep and intractable
disparities in media ownership by women and people of color. 3. The Commission must strengthen
its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming. Please help stop the corporatization of every
sector of our lives; we know that they lie when money is at stake.
—J Ross, Atlanta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennis Oliver, Kelseyville, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Noyes, bloomfield, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Bixby, Las Vegas, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gloria Biagiotti, Santa Ana, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Bodian, Fairfax, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—B Seltz, l, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Doug & Mary Wylie, Lakewood, CO

STOP PANDERING TO THE CORPORATE CROOKS YOU ARE SUPPOSED TO BE REGULATING
AND START PROTECTING THE PUBLIC! In exchange for using our airwaves for free, broadcasters
are supposed to provide programming that fulfills community needs. But too often they focus on
maximizing their profit margins while minimizing their obligation to serve the public. As the FCC
reviews its ownership rules it must commit to strengthening our media — and our democracy — by
putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming.
—Albert D. Viener Esq., Miami, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cheryl Quinn, Prudenville,, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pamela Raup-Kounovsky, Chatham, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—J Powell, Middleboro, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Cook, San Pedro, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gregg Low, Ann Arbor, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Douglas J. Barrett, Carson City, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maggie Orfitelli, Pittsford, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alex Carlock, Framingham, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Wuest, Lakewood, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Lutenegger, Arlington, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeff Loiland, Tacoma, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fred Waiss, Prairie du Chien, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jorgen Ramstead, los angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Strobel, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harper Owens, Poolesville, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joe Sadlowski, Willington, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Keith Emery, Indianapolis, IN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Reid, Kanab, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joe Edwrds, Shipman, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jan Carpenter Tucker, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joan-Marie Bauman, Monticello, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Connie Cook, Dundee, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gregory Tabat, Santa Ana, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Seth Mosgofian, Santa Fe, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Clara Bakker, Holland, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Colleen Keating, Ridgewood, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rick Bissonnette , CUYAHOGA FALLS, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Heberlein, Milton, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bonnie ALT, Colorado springs, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harry Schulz, Lancaster, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr Loren Herrigstad, Centralia, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our democracy — and making sure our media does its part— by putting the public
interest before corporate profit: 1. The Commission must not consider any rules that would further
concentrate media ownership. The CONSTITUTION says "free press", corporate media does not
meet that criteria. 2. The Commission’s review must address the deep and intractable disparities in
media ownership by women and people of color. 3. The Commission must strengthen its rules to
prevent companies from using local news sharing agreements to circumvent ownership limits and
provide less public interest programming.
—Spencer Bertram, kingsport, TN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christie Childs, Arcata, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas A Mulligan, Mission, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Raymond Crannell, Hudson Falls, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg Steele, Bath, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terry Greene Harvey, Herefords, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Todd Rogers, Toledo, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greeley Wells, Jacksonville, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Louis Poniros, Bridgeport, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Doug McGee, Everett, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roger E Floyd, Grove City, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Beverly Dir, Valley Springs, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Klimut, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert M Samboy, Las Vegas, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lee Michelsen, STAMFORD, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Darla Mcclain, West Babylon, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Alexander, Greensburg, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joy Cunningham, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeff Gammill , Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Van Hollebeke, Bellevue, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard C. Rew, Denver, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Collins, Farmington Hills, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kelly Keegan, Washington, DC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Helen Morris, Elkview, WV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Francisco Hulse, San Francisco, CA
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Let me tell you the problem I have with my cable provider. They decided to offer "better" service by
going digital. For me that means that I only receive very few channels now, unless I invest in a new
television and a new tivo box. For whatever strange reason, for the past two days I don't receive any
signal at all.I called the company and they will send someone to look at the problem a week from
now. Is that the service we deserve after having financed them with hefty monthly payments. In
exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elke Hoppenbrouwers, East Haven, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Murray Pender, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dorothea Dorenz, BERKELEY, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janet Rexroth , Dupont, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rose Graybill, Van Nuys, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michele Gustafson, Davison, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Balfour, Kihei, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shannon Sudderth, Durham, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—J W. andd MaryLee Milton, Urbana, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deborah Chambers, BEVERLY HILLS, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dorothy Sherman, Greendale, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tod braunwart, Vancouver, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anthony Bravos, Woodstock, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. We need to keep local public airwaves to provide news and
assistance in times of disaster.
—Margaret Goodwin, Ojai, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Forlano, cambridge, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Schmidt, Homer, AK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Colletto, somerset, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nan Warshaw, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laurie Bonham, Mesa, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Timothy Jost, New Hope, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joe Cuviello, Solana Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—T Logan, austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Luken, Half Moon Bay, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fran Campagnola, alachua, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ann Eastman, Littleton, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christine Prokop, Santa Clarita, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julian Cohen, Lee, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sheri Giardini, Redford, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frank Schmeisser, Bellingham, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Skidmore, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce Burness, Pasadena, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rex Sanders, Phenix City, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Perkinson, new orleans, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ricky Wessel, chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brenda Gaines, Blachly, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Allen, Cambridge, MA

As a matter of public policy and in exchange for using our public airwaves for FREE, FREE, FREE
highly profitable and influencial broadcasters are "supposed to" provide programming that fulfills
community needs. But too often they focus on maximizing their profit margins while minimizing their
obligation to serve the public. Yet, with FCC inaction, they DO NOT have too? What is going on
here? As the FCC reviews its ownership rules it must commit to strengthening our media — and our
democracy — by putting the public interest before corporate profit: 1. The Commission must not
consider any rules that would further concentrate media ownership. 2. The Commission’s review
must address the deep and intractable disparities in media ownership by women and people of
color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Joseph Bridy, Phila., PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bradley Olson, Bemidji, MN

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—EC Sheeley, Santa Fe, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Loiselle, Hillsborough, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John White, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marilyn Brady, ,

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kaz Joseph, Santa Clara, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Francine Brown, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—R Gordon, Salinas, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew C Witting, Castine, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—M Bruce Robison, Port Orchard, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Connie Glave, Freeland, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Harder, Germantown, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel White, Gt. Barrington, MA, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Sullivan, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David G. Ellison Jr., Edisto Island, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Goddess Zentura, Casper, WY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Cooper, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Suzanne Hedrick, Nobleboro, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Ketcham, East Berne, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Liana Green, Medina, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg Lofgren, Madison, WI

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Samuel Roberts, East Greenville , PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Delker, Anderson Island, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edward P.Mitchell, san diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Doris Kelsey, fort scott , KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Emerson, Boonville, IN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nicholas Chisholm, kingston, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ed Howard, Sloatsburg, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Michael Pope, Danville, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Wank, Lancaster, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joy Gault, Los Osos, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Phillips, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Connie North, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Justin Huntington, Whitehall, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Whiting, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terri Weinstein, Miami, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Meyer Scharlack, Santa Cruz, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Norman Bleistein, Frisco, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Morris, Kansas City, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Cameron, Carrollton, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Virginia Greenwald, cloverdale, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Lignugaris, Manahawkin, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bonnie Harzewski, Dixmont, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Genevieve Yuen, san francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Melissa Mazias, Crest Hill , IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frank Gonzales Jr., Plymouth, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Jackson, Mesa, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—S Joshua Mendel, Cleveland Heights, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Vangeli, Dallas, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cindy Ewing, Carmel, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diane Tevis, WEST BERLIN, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Euclide , Valders, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Doris H. Thurston, Port Townsend,, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeff Cornell , Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Adam Bell, Richmond, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Straley, Laramie, WY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eva Millette Coombs, Camano Island, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Andrew Lane, Waterford, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elaine Hultengren, Salem, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terri Reischl, White Bear Lake, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Randall Hartman, San Clemente, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Milton Hanzel, Florence, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—V Jon Hanson, prior lake, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Boland, North Olmsted, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julianna Forgione, Jacksonville, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Endres, Kirkland, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andi Lamoreaux, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janice Barnes, Jacksonville, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Chapin, Northampton, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. The FCC might want to ask themselves why, after Prometheus, are
the multiple ownership rules more lax than the DOJ guidelines for antitrust enforcement. Aren't the
public interest considerations of media mergers of even greater import than of mergers in general?
Prove to the public that you are worthy custodians of our spectrum!
—David Silva, New York, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—K Arnone, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Linn-Miller, Lake Mills, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sydney Parlow, Boston,, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeffrey Jon Domagalski, Forestville, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Farkash, Rio Rancho, NM
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephanie Strobele, Redmond, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph P Popp, Dearborn, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Schueler, Chesterton, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephanie Schueler, Chesterton, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—BJ Herbison, Bolton, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Leather, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brett Crocitto , Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Wall Crary, Newbury, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joe Maurer, Detroit, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael N. Gold, brooklyn, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bailey Oranges, Lake Park, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ron Alberty, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Constance Birch, Staunton, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Howard Jones, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sam Graber, South Bend, IN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gloria J Howard, MARANA, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don Clariette, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kelsey Heida, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—MarieBessie Crawford, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Boyce Sherwin, Erieville, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Ohrt, La Habra, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Kunig, Smyrna, DE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Brooker, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elisabet Carlson, Gainesville, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Ohrt, La Habra, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jessy Stephens, Pinellas Park, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ken Scheffel, Mt. Healthy, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pat Fanizza, Franklin, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pat Johnson, Galloway, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Caleb Crouch, Albany, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Adams, Plano, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Bowen, flat rock , AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jesse Bernhardt, Dubuque, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charlene Breedlove, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathan Hall, Tehachapi CA, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda A Fletcher, Candia, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ryan Gorman, Rancho Cordova, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robin H Maule, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Abdul Rafi Kushmir, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Geneva Lankford-Blanks, Hephzibah, GA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—E Anton, Rome, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dorien Silverstein, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Mitchell, Naples, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—patrick Barbercheck , Sturgeon Bay, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Josephine Donahue, New York, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kenneth Hughes, ST. CLAIR SHORES, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Renee Austin, Birchrunville, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Raymond Troxler, San Antonio, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harvey D Ford Jr, Big Cove, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Watson, Columbus, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Reitz, Olympia, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Wade, Washington, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Hill, Idledale, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Heimberg, Hurst, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Zach Spruill, city, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephany Hazelrigg, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Beverly Walker, Kingsland, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. Please quit whoring out my country(and you know WHO you
are)
—Jeff Hunziker, Peoria, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Katherine Randolph, mill valley, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by a few select families Vs. the public interest. 3. The Commission must strengthen its
rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming. 4. The Commission must strengthen its rules to
ensure all political candidates are afforded a fair time allotment. A network must not be able to
marginalize a person or platform to promote a favorite. Anything less undermines the electorate. 5.
The Commission may wish to revisit the doctrine of balanced reporting. When editorials were clearly
defined as such the credulous did not confuse them with reporting. When time was available for
opposing viewpoints dialog opened up in American households and communities.
—Mark Raymond, Columbus, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Zoltan Sisko, Somerset, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Emily Feingold, Emeryville, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carrine Etheridge, Notre Dame, IN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—W A Mackay, Salem, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Simon Holden, Burbank, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sandra Frank, Toledo, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Baker, Ferndale, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cheryl Wright, Orlando, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judy Pigg Behrendt, Kalamazoo, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathleen A.. Phillips, American Canyon, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ray Anderson, Irvine, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Keith Cranmer, Berkeley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeff Swint Smith , Mount Pleasant , TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Batchelor, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Burkhart, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dottie Butler, St. Petersburg, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dianne R Howell, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stacy Rauch, New York, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Florman, Wildwood, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Manes, Littleton, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sunny Payne, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Flo Wilder, Hancock, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—DJ Davis, Cedar Falls, IA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark South , coolville, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jannette Wesley, Lakewood, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nan Sucidlo, w.palm beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joan M Gold, tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Love, Austin, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Dolan, Spokane, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Pryputniewicz, Forestville, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George W. Ringle, Blairsville, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dave Duncan, Fairport, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deborah Susswein, Palm Coast, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Dulas, Duluth, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Russell Martin, Freeport, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynne Storrar, Sammamish, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Fedak, murfreesboro, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve McClure, Madison, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharon Green, la puente, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Avdo Merdzanic, Astoria, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeremy Martin, Yuba City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Randall Schwab, langley, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the Jdeep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Robinson, Menlo Park, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cam Krosnoff, Indianapolis, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sue Christiansen, Iowa City, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sybil Kohl, Brush Prairie, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James MacNair, Browns Mills, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Rotcher, Mission Viejo, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. I am old enough to remember the time when each candidate
received equal time for presenting her or his message to the voters. The absurdly high cost of
running for office these days is largely because of the cost of airing ads for candidates and paying
commercial rates. We should return to the Equal Time provisions of the FCC prior to the 1980s and
reduce the cost of elections to line the pockets of private media corporations. We should not have to
pay for the right to hear from our potential candidates for political offices. As the FCC reviews its
ownership rules it must commit to strengthening our media — and our democracy — by putting the
public interest before corporate profit: 1. The Commission must not consider any rules that would
further concentrate media ownership. 2. The Commission’s review must address the deep and
intractable disparities in media ownership by women and people of color. 3. The Commission must
strengthen its rules to prevent companies from using local news sharing agreements to circumvent
ownership limits and provide less public interest programming.
—Suzanne Rodgers, Rochester, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eileen Stevens, Silver City, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Selleseth, Lodi, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas A. Bates, San Diego, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Leary, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anton Popa, Inver Grove Heights, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Aaron Tyler Scott, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alexis Nixon, Newark, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ed Morin, Santa Barbara, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ed Morin, Santa Barbara, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dorothy Kusold, Cleveland, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deborah Miller, Del Rey Oaks, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fred Oswald, Cleveland, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rachel McCoy, Troy, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jan Case Koerwitz, Walnut Creek , CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Constance Maslow, Richmond, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Safer, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Spencer Wolf, tama, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—AM Barre, Marblehead, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven S. Coles, Everett, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terence Travis, Ewa Beach, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick L. Miller, Fleetwood, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike J. VanLandingham, Shawnee, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anne Drinkwater, birnamwood, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Raymond Winters, Wallaceton, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barry McCormick, Placitas, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Prange, St. Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Vaughn, PHOENIX, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ron Prestera, Newtown, CT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Kristin Giraldin, Richland, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kelly Zachary, Nashville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jen Churchward, Carson City, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Moss, Santa Monica, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carlos R Rodriguez, Park city, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark R. Scott , Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tim Musial, east aurora , NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathan Spencer, Clinton Township, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—A Joseph Ross, Brookline, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gene and Dori Peters, Mitchell, SD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William McMullin, Lansing, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jan Garrett, Bowling Green, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. David Mungo, Superior, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rocco Passafuime, East Atlantic Beach, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Wellman, Columbus, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Portland, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Dawson, Moorestown, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carla Cowgill, winter haven, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James D Haedike, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nora Dixon, Chicago, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Tracy Lay, Pueblo, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John G., Finley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Neva Graves, Brentwood, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Davis, Cambridge, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Catherine Dishion, Santa Barbara, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wayne Stinson, Summit, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Douglas P Luna, Belleville, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Georgia lYNN, Bakersfiel, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leslie Randall, mesa, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cal Bennett, Oakland, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Shoss, St. Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Merlyn Heyman, El Paso, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deborah Bourienne, Boulder Creek, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Green, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dianne S Lyons, Newbury Park, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Walenta, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Seth Mower, SLC, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Allan Campbell, San Jose, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Ross, San Leandro, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeri Halde, Rodman, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeanie Powell, the woodlands, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Dunmire, Ford City, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dain Forsythe, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce Goodwin, bath, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith Willour, Mentor, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gene and Dori Peters, Sun City, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason Miller, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Estes, Birmingham, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Francis Battaglia, Pacific Palisades, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vada Pinto, San Leandro, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Melody Bliss, Las Vegas, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Manning, Kenbridge, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Ancker, industry, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ingeborg Seastone, PORTLAND, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert A. Edborg, Los Angeles, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must remember that no
one owns the air. "We the People" through you allow its use. That use must always serve the people.
Those permissions are not primarily for the enrichment of any organization or individuals. That is
allowed as a secondary objective as a reward for pursuing the primary purpose of service to the
people. 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marie Gaillac, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joe Balkis, Calumet City, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret Copi , Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sarah Fonder, Amherst, MA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David France, Windsor, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Madelaine Matej, Mill Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—M M, Longmont, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Anthony, Sevierville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shelley Brady, Playa del Rey, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathleen Doyle, Golden, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Clawges, Wernersville, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Renata Dobryn, Montauk, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sally Picciotto, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Woodward, Oakland Park, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Cerkowski, Mechanicville, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shirley Goldsmith, Cedar Hill, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jesse Skates, Waymart, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Helen Tuggy, PORTLAND, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bobby Feagins, Raymore, MO

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul D Burks, San Rafael, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Lieberman, Annapolis, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edward Freitas, Fairfax, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew pelto, Dearborn, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jon Van de Grift, Boulder, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Meyer, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—C Crawford, riverton, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margie Hammet, Dripping Springs, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ron Dessain, Crestone, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janet Wolff , Barrington, IL

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephanie Sharky, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Bolton, Hull, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shawn Mulvihill, Racine, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edward Hrebec, Shrewsbury, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rodney Hinson, Simpsonville, SC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary E McGILLIGAN, TWO HARBORS, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason Waldo, Sweetwater, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. Bob Ross, Wooster, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mari DeClements, Lake Stevens, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Olsen, Franklin, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rose Switzer, Mesa, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathryn H Regan, Hayward, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul H Jenkins, Renton, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason Himmelberger, Rehrersburg, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anthony Davis, Antioch, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christine Pikala, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Palms, Ann Arbor, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Green, Shakopee, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carrie Cole, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James DeLuca, Sun Valley, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert H Enman, Windham, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Ida, Melbourne, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stan Sameshima, KERSEY, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vanessa DuPont, Canterbury, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nathan Van Mechelen, Portland, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marjorie McNae, Oak Harbor, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary WoodConstable, Cincinnati, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa M Holm, Vacaville, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Shaw, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Katherine Jones, Frederick, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Doyle, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jimmie Byrd, Chandler, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Carlton-McQueen, ABQ, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeff Gertz, Asheville, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Darcy Skarada, Middletown, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ryan Daniels, Grove City, OH

Do what thou wilt shall be the whole of the Law. In exchange for using our airwaves for free,
broadcasters are supposed to provide programming that fulfills community needs. All too often,
though, they focus on maximizing their profit margins while minimizing their obligation to serve the
public. As the FCC reviews its ownership rules it must commit to strengthening our media — and our
democracy — by putting the public interest before corporate profit: 1. The Commission must not
consider any rules that would further concentrate media ownership. This is very important if, for
example, we want to know about news beyond what the media owner allows viewers to know. 2.
The Commission’s review must address the deep and intractable disparities in media ownership by
women and people of color. Really, this should be a given. 3. The Commission must strengthen its
rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming. Amen! So let's get on it! If the airwaves are free
to broadcasters, broadcasters had better be addressing community needs. Love is the law, love
under will.
—Robin Matthews, Westmoreland, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rick Nixon, McCloud, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—M Delatte, Long Beach, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Ray, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Kiester, Gainesville, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Mathews, SHORELINE, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy H. Blance, Wilmington, DE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wilhelm Schaser, Eureka, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Scarlett, Santa Rosa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Yarbrough, Newbury Park, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Bokay, seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cathy Bangerter, Bothell, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Henry Montague, Hamilton, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Grant Smith , Culver City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nick Barcott , Lynnwood, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Ashmore, Northport, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Daley, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrea Rabel, Lawrenceville, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eve Roberson, Santa Cruz, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robyn Miles, san francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeffrey Turner, Greensboro, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennis Connolly, Cobden, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alex Fontana, Kansas City, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ashlynn Mozley, Douglasville, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennie Brawner, San Marcos, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cal Roberts, Vancouver, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Caleb McCombs, Bothell, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leon Montgolf, Geneva, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Curtis Murray, Edgerton, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Levins, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eugene Scalisi, Thousand Oaks, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leann Ramirez, UNIONTOWN, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Betsy Brown, Ravenna, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—P Pursel, South Lake Tahoe, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Andries, Dallas, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisbeth Caccese, Van Nuys, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Bailey, Mission Viejo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Favello, Walnut Creek , CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Robinson, Longmont, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Chien, Miami Beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pamela D. Hall, Grass Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Manuel Ornelas, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Paulsen, Keaau, HI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeffrey Deckrow, Kent, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Jacobs, Santa Rosa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maurice Malone, Hotchkiss, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ty Lastrapes, Red Bank, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. The airwaves are not private they are on loan to broadcasters.
—Rich Lowry, San Francisco, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Summer Perry, Burbank, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Pann, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alex Heeger, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rosemary Griffith, Honolulu, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Fingerman, Monteagle, TN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sandy Bell, Chesapeake Beach, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margie Mallen, Covina, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jlt Williams, Huntington Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Bledsoe, sarasota, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Butch Hudson, Austin, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dean Larkin, Roanoke, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Kardiak, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lois I. Thill, Ashland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Schor, Bethesda, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bob Alders, Mountain View, CA, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Kuppe, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Doug Nelson, Snohomish, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathlene O'Loughlin, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hildegard F. Hix, Arvada, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gem Bond, Aberdeen, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Corliss, Rochester, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marcie Ligammari, Paradise, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Butz, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Josef Reiter, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lindsey Shere, Healdsburg, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carrie Franklin, sammamish, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. Katherine Lewis, Moorpark, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Pierson, auburn, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sallie K Park, Charlottesville, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dina Angress, Petaluma, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gerald Hassett, Sunnyside, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Blase Hents, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Francis Moulton, Cheney, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joe DiSalvo, Akron, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chad Anderson, Randolph, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Louis LeBron, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathryn Melton, Deer Park, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alice Fierros, Oakley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bob Riek, Bellingham, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Cohen, Los Angeles, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Villa, Merced, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gloria Kegeles, Wendell, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lora Dalton, Bozeman, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James P. Harding, Narragansett, RI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert O'Hara, Jefferson, LA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sarah Shelley, Walnut Creek , CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason Husby, minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tabitha Kiesel, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leonard adame, 93705, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Matisiak, Lisle, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susanne Maria Lilja, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dean Taffel, West Palm Beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Simcha Pack, Cedarhurst, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Suzanne Pearman, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eleanore Bluestein, Fresno, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Just because the media conglomerates run the airwaves does not
give them the right to own them. They are on loan by the Federal Government, and if the
corporations don't start behaving themsleves, the government should charge there sorry asses for
the privilege!
—L M. Klungness, Mountain View, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Miller, Laguna Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Linzmeier, Palatine, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christian Kalthoff, Austin, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—M Marin, NY, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Luu Le, Alamo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Callison, Auburn, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—J L. Sweeney, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kahlil Goodwyn, Brooklyn, NY
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I urge you to read the following message. Please hold broadcasters accountable to their end of the
bargain. In exchange for using our airwaves for free, broadcasters are supposed to provide
programming that fulfills community needs. But too often they focus on maximizing their profit
margins while minimizing their obligation to serve the public. As the FCC reviews its ownership rules
it must commit to strengthening our media — and our democracy — by putting the public interest
before corporate profit: 1. The Commission must not consider any rules that would further
concentrate media ownership. 2. The Commission’s review must address the deep and intractable
disparities in media ownership by women and people of color. 3. The Commission must strengthen
its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming.
—Kevin Lax, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Erv Amdahl, Sierra Vista, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thollem McDonas, Alcalde, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Larsen, Littleton, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Walter Kogut, brewerton, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Spenser Crippen, Aloha, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Francis Toomey, Providence, RI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Miriam L. Iosupovici, IMPERIAL BEACH, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tod Alan Spoerl, Ixonia, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Josh Boyaner, Boca Raton, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mick Robinson, Santa Maria, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Beckwith , Berkeley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nathaniel Maus, Canton, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Amy Perrin, Clarmeont, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Traynor, Fresno, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Allen DelPrete, Saint Petersburg, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tyler Trosin, Kenyon, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott McGee, Jackson, WY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Granville R Smith, Ormond B each, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anne Bourla, Wynnewood,, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. Considering our current financial crisis, it is absurd to continue
this type of welfare, for big business. Respectfully, Carroll (Carl) F. Craine
—Carroll (Carl) F. Craine, Arlington, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stefan S. Neustadter, Hackensack, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daire Seaman, Homosassa, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathan Chadwick, forrest city, AR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Craig Silbert, Hilltown, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Hurley, QUINCY, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James McCarthy, Fort Myers, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roger Truitt, Raleigh, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Colleen Robson, East Troy, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Barth, Kerrville, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David and Helen Gill, SPRINGFIELD, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Evan Beattie, Irvine, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Charge corporate media for the airwaves they use and fund public
broadcasting and the FCC with the money collected.
—Joan A. Durso, latham, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Daniel PÃ©rez Creus, Ingenio (Espagne), None
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tim Webster, Mountlake Terrace, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Holt, El Paso, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael MacLean, Pontiac, MI, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jerry L Evans, kinston, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sylvia Niznik, Weston, ME
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julian Weller, seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nephi Ferguson, Houston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terry Wilhelm, Novi, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William E. Bell, Bristol, RI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—janet Shores, New York, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Walter Bruun, Glen Ellyn, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Haegele, southampton, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lawrence Lambert, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—G Thomas Hoemig, San Francisco, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. I would add that the airwares (spectrum) is a PUBLIC GOOD, and
as part of any broadcasting license, they should be required to provide equal access free airtime for
public discourse and political speech.
—Stephen Nacci, Wakefield, RI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Tomlin, Suffolk, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Cromwell, Brownsville, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Dreiband, Rockford, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard & Helen Zaengle, Little Egg Harbor, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Grace Flight, bethel, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth MacKelvie, Appleton, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rudy rothseiden, Alachua, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joe Morrissey, Vestal, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Kennedy, Berwyn, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alexandra W. Sipiora, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Thompson, Suisun City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Freitag, Amity Harbor, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Josh Mann, San ANTONIO, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brooks Caruthers, Little Rock, AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kris Pagenkopf, Gainesville, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Gray, Brunswick, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Erin White, West Monroe, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Anderson, Alexandria, VA

Free Press



One of the most outrageous practices over the years by "public commissions" , e. g. FCC, has been
to grant lucrative licenses to public communication airwaves to favored individuals and their
corporate interests for little more than a promise to abide by vague and unenforceable principles of
public good. This practice has massively enriched the investors who have who have been granted
such licenses and allowed them to successfully lobby to concentrate their control of media while
impoverishing public information, communication and education. Most often those granting licenses
to public airwaves would subsequently be found to have enriched themselves, their friends and
relatives by becoming owners, principals and advisors to the firms to which they granted licenses.
The licensees rush to find the least common denominator at the least cost in the use of such rights
has resulted in duplicative programming deliberately styled for a 12 year old vacuous mentality
which can be manipulated and directed to consume more of usually pointless, but sometimes
nefarious, advertiser products and perspectives. How many repetitive variations of pseudo
celebrities in contrived situations really produce anything of entertainment or intellectual value? How
many times do paid ideologues arguing about their points of interest constitute newsworthy
exchange of information? Human nature and its tendency to self aggrandizement are not surprising
but it is irrational and inefficient in the extreme to allow such practices to continue in the face of such
abuse of duties and failures to provide worthwhile products and services for such valuable rights.
Perform your legal obligations to uphold the public good and forego that immediately personally
compelling wish to further favor the interests of those regulated parties you may wish to soon join. In
exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—T Cass, Clovis, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara A. Klein, Long Beach, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Ricci, Enon Valley, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laura Tas, Richmond, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Wilson, Baltimore City, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leonard Thompson, Kokomo, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert P Belliveau, west hartford , CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathy Mills-Thompson, Kokomo, IN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cina Barker, Nashua, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—LCurt Mangel III, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wayne Owens, Townsend, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Max Lent, Webster, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Toby Pigford, Corpus Christi, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lois Chaffee, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharon McIntosh, Westland, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Perkins, Wilkesboro, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Pawlowski, Clover, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jessica David, Blaine, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott R Powers, Raymond, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alan firkser, Montclair, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Johnston, Baldwin City, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matt Vander Werf , Elkhart, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jayne Smith, Van Wert, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Erna Luering, Norwich, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret Evans, St Petersburg, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rachel Pollack, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg Hersom, Napa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karyn Posella, Defiance, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jesse Sawyer, Palmyra, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Pieratt, Jonesboro, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Philip Huffsmith, Rochester, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Fremming, Kenmore, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Rogers, Farmers Branch, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Easterling, AURORA, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith Tarbet, Santa Fe, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Ducci, Woodstock, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Logan W Mulford III, Knoxville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shelley Brant, Sparks, NV
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Di Frances, Hartland, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wm G. Murrell, Tijeras, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Albert Pontecorvo, sunrise, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bianca Pastrana, Houston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Liebowitz, miami, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bernie Lammers, Canton, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Katrin Schnabl, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Manning, Bellevue, NE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Gilbert, Bristol, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don Smith, Piermont, NH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Cadzow, BUFFALO, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Yolanda Beattie, White Lake, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ernest Wohlbold , Merritt Island, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Spencer Stall, El Prado, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Erik Gilbertson, Littleton, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Phillips, Middletown, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rosalie Salvato, Burbank, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Dohn, Nashville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pat Schumacher, brownsville, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Noerenberg, Minneapolis, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary West, San Luis Obispo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce W. Chambers, Johnstown, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mimi Elmore, Lyons, CO

In exchange for using our airwaves for free, broadcasters supposedly provide programming that
fulfills community needs. However, too often they focus on maximizing their profit margins while
minimizing their obligation to serve the public. As the FCC reviews its ownership rules it must commit
to strengthening our media — and our democracy — by placing the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marcia Halligan, Viroqua, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—ronald johnson Esq., braintree, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joan Pinkham, Amherst, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sarah Fichter, Washington, DC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathy B, Huntington Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Trosclair, Palisade, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jamsion Gent, effingham, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jessica Howard, Westhampton, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Virginia Laplante, Canterbury, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Raymond Storla, Chino Valley, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sandie Lourie, Bradenton, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gerry Pirritano, San Francisco, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Rhoads, Lyme, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Shuta, Dickson City, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dustin Tobey, Oklahoma City, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael McAllister, Jersey City, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roberta Krier, Milwaukee, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—william Bernstorff, san diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin C Armitage, Oxford, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ambrosia Taylor, Las Vegas, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Randazzo, Fall River,, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Josie Pizer, great neck , NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew S. Williams, Boston, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lacey Wozny, Kansas City, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary e Kerr, mpls, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ron Beldon, santa rosa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lori Haislip, Frederick, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eugenia Grignon, Mechanicville, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith Bronson Fisher, Clearwater, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julie Briggs, Snohomish, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ellen Barton, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Randle , Parkville, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fritz Hudnut, LA, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harold Kooden Ph.D., NYC, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anthony Lott, Bluff, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Herrington, Boynton Beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Keswick, Merced, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John R. Carter, Antioch, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith Raskin Rosenthal, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. It's time that the FCC and the rest of government start focusing on
rules to benefit the vast majority of us. You know; we of the 99%.
—Ronald Walters, Greensboro, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lei Levi, La, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janet Cunningham, Las Vegas, NV
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Katy Holck, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tony McCraney, GREENVILLE, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shane F. McAndrew, Prospect Park , PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Tim Kiley, Eugene, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Craig Kenyon, Dana Point, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Miller, Spokane, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anne DeMers, Crookston, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sol Metz, Ann Arbor, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Kuzera, posen, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Darby, akron, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Selene James, chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Davenport, loveland, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Louton, san antonio, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James R Kotchmar, THIELLS, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—M J Gillock, Fort Bragg, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. No further concentrate media ownership. 2. Address the deep and intractable disparities in
media ownership by women and people of color. 3. Strengthen its rules to prevent companies from
using local news sharing agreements to circumvent ownership limits and provide less public interest
programming.
—Lana Touchstone, Vallejo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gregory Stoner, Big Prairie, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frederick Bays, Troupsburg, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Albert L. Wiest , Birbsboro, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Theresa Kratzer, Nederland, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robin Holland, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George R., Montebello, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Aron Shevis, brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lloyd McKinlay, Walla Walla, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Batson, Irving, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeffrey Ward, Pensacola, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marilyn Davis, Ontario, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dave Murphy, Big Bear Lake, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4.The Commission must start charging the large for profit media
corporations for using the taxpayers airways.
—Eugene D. Alexander, Hummelstown, PA

I am a Veteran, Active Voter and TaxPayer. In exchange for using our airwaves for free, broadcasters
are supposed to provide programming that fulfills community needs. But too often they focus on
maximizing their profit margins while minimizing their obligation to serve the public. As the FCC
reviews its ownership rules it must commit to strengthening our media — and our democracy — by
putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming.
—James K Hadcroft, N. Falmouth, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marie de Jong, Chapel Hill, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Juliet Dee, Wilmington, DE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ernest J Rosado, Berwyn, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Hedy Aardema, Rancho Santa Fe, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maurya McCall, Bridgeport, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brandon Burton, Raleigh, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nguyen Hall, New Rochelle, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Francine Waldron, Albany, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julie Riffle, Wasco, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alvin Gann, Rossville, GA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lorna Bosnos, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kenneth Myers III Esq., Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marc Cohen, Cornish, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynn Demitrieus, city, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pamela Berardo, Graham, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Cupples, Corona, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Theresa Watson, cherry hill, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Chase, Roseville, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Brennan, burbank, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew E. Sledd Sr., Chicago, IL

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joanna LaRance, Wellfleet, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol J Stone, Lake Havasu City, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cheri Pierson, Hollywood, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jake Schwartz, PETALUMA, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Helene Zimmerman, Marina del Rey, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Denise Laffer, North Plainfield, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald S. McLellan Jr., Bogalusa, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Debi Mohan, Miami, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Summer LaPlante, Xenia, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martin Ansell, WEST HOLLYWOOD, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Garth Rohn, Harvard, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Zmuda, north riverside, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Karlovich, Denville, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Savalick, St. Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Randy Sailer, beulah, ND
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Aflatooni , Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Wall , Olympia, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ernest A. Canning, Thousand Oaks, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Grifo, Fairfax, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Abildgaard, Carmel Valley, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Meeth, Portage, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sherrie Hoffmann, Eugene, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roberto Castaneda, Ferndale, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Millie Brady, Indianapolis, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Tack, Fairbanks, AK
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carole Dosch, Raleigh, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Ehrensperger, Nanticoke, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sally Sommer, berkeley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. Paul R. VeHorn Ph.D., St. Petersburg, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eugene Brandewie, Louisville, KY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—N Wakus, Grass Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Glynda Kelso, Louisville, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harry Ison, Bellingham, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Darren Torres, Spring Hill, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karmen Frlan, Chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce Ross, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shelley Minzel, Greenbank, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rt Rev. Donald Studebaker, Cobb, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jayne St. Myer, Loveland, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brendan Rowe, San Luis Obispo, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jo Ellen Bate, Ft. Lauderdale, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Keith Johnson, Bloomington, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frank X. Kleshinski , Jeannette, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Keith Pinsoneault, Cleveland, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kim Alaine Rathman Ph.D., Pasadena, CA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Politzer, Bethel, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John David Riechert, Savannah, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jack Kusler, Omaha, NE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Irving Lillien, Cutler Bay, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Osborn, Indianapolis, IN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Follman, Santa Barbara, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jon Hager, Riverton, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sabrina Silver, Valley Village, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Helen Helfer, middletown, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Victor Didra, Tonasket, WA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diana Miller, bonifay, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roberto Keim, Talent, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sally Ann Phelps, El Prado, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laura Moross, Crystal, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Constantino, city, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—joseph Donohoe, East Lansing, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But seemingly too often they focus on maximizing their profit margins while
minimizing their obligation to serve the public. As the FCC reviews its ownership rules it must commit
to strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Bertucci, Metairie, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Connie Roux, Savoy, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Kiernan, Oakland Gardens, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Schmidt, Lawrence, KS
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathy North, OAKLAND, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Valerie Dare, Rockaway Park, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason Shaw, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ben Richards, Leominster, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Your purpose is to serve "We the People," not multinational
corporations. Thank-you.
—Brian Levin, Camano Island, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maria Mattson, Juneau, AK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard McPhail, Great Meadows, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gs Sikes, eose hill, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arleen Thompson, Royal Oak, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Obie Hunt, Bronx, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ryan P Schneider, Bossier City, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Philip Shepard, East Lansing, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Wagner, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arnold Martelli, Modesto, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Melissa Peters, Henrico, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Tse, Glendale, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Neal Urteaga, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Stutzman, Scottsdale, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nicholas Tennant, Ashland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tracey levy, los angeles, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carl Zimmerman, Las Vegas, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kay Peters, Las Vegas, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership, and should reinstitute rules against cross-ownership of broadcast and print media. 2.
The Commission’s review must address the deep and intractable disparities in media ownership by
women and people of color. 3. The Commission must strengthen its rules to prevent companies from
using local news sharing agreements to circumvent ownership limits and provide less public interest
programming. Four corporations own most of the media in America. This arrangement hasn't made
media better, or our nation more informed, as a cursory perusal of Kardashian divorce coverage
would suggest. Our media is a cesspool of sensationalism and propaganda, and getting more
owners who'd be more responsive to their local community's needs would go much further toward
giving us the media we deserve as Americans.
—Alec Mento, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julie Zimmerman, Las Vegas, NV
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marya Afzal, Ithaca, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wade Mayer, Bartlett, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lou Kammerer, Beaverton, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. For example, media companies could use local news-sharing
agreements to fund news bureaus in state capitols.
—Ronald P Miller, TEXAS CITY, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rose Aplustill, Los Osos, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Krahn, minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jade Kelley, durham, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tara Brennan, ferndale, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tracey Chance, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ralph Jull, Salem, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara McNeill, Daly City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Wohlgemuth, Lake Forest, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gerri Pinsoneault, Cleveland, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Douglas Barstow, Willoughby, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Debra Hunter, NY, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barry R. Kaufman, Burbank, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Sively, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Bowker, Largo, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathan Douglas, Tempe, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Motta, Plainwell, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce Hansen, Raymond, MS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Helen Dickey, El Cerrito, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill O'Hare, Pleasanton, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Brewer, Owego, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jean Tracey, Flagstaff, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Corinna Jevons, Aptos, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Derrick Laney, Northern Cambria, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mandy Bratt, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry M Jonson, Harrison, AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—S A. Linden, Columbus, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arthur Riss, Rumford, RI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Williams, salt lake, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Connole , denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ina Butler, Florissant, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Iverson, Newport Beach, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Noreen McCarthy, Pottstown, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julie Gilbert, Redwood City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Becky Klein, Valparaiso, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Waddell, Topeka, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Wincek, Plains, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Smith, ROGUE RIVER, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ann Brigham, Evanston, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Dunnavant, frazier Park, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Zebrower, Colonia, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joan Budd, Pleasantville, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Moszyk, St Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arthur C. Moore, Henderson, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John S. Dart, Renton, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan B. Reinhard, Montclair, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharon Varghese, Tarpon Springs, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. In Denver channels 2&31 have cosolidated as have channels 9
& 20. Thus we only have 3 sources of TV news vs 5 before unless you have cable which we do not.
The FCC should never have let this hapen!
—Ralph J. Ellis, Brighton, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Burke - Author Journey Home, Virginia Beach, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joy Green-McGann, Cos Cob, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Valentine, Massapequa Park, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Kozlowski, Santa Fe, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gerald Rust, Troy, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeremy Blacker, Stoughton, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Seideman, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Theresa DeLeon, Ruidoso, NM
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Emanuel A. Herz, Ossining, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Renee Stockdale-Homick, Huntingtown, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alan Rich, Livermore, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kit Osborn, Salt Lake City, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Blaine Simpson, Tualatin, OR

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Hiers, Gainesville, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Barbara Brookin, Fiddletown, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rick Bolotin , Arlington, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Phil Neal, Harborside, ME

It is amazing to me that it is necessary to encourage the FCC to do its principal job, but here goes: In
exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Anders Melin , Seattle, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Lewart, Urbana, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pat Nicholson, Bon Aqua, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Aaron Kogel Smucker, new york, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rob Camp, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Turman, Dallas, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paula Griffin, Fulton, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Zahnd, madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Betty Jean Landry, Methuen, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sally Stephenson, Washougal, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lena Henry, Collinsville, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Owen Hobson, Pacifica, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Travis Goss, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ana Jude, los angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joel Drembus, Reston, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sheen Panoor, Tolland, CT

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dale Weide, Napa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Desiree O'Farrell, Aurora, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Perry, Olympia, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sacha Haas, Aspen, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marsha Beck, Spokane, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Joseph Cuddihy, Dublin 24, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Katz, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Adrienne H Brietzke, North Little Rock, AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Phillips, Mine Hill, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Priyanka Basu, Washington, DC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Crist, Marathon, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Rude, Clinton Twp, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anita Sadler, PITTSBURGH, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Janusko, Bethlehem, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharon Rothe, Morris Plains, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sean Crystal, Shelley, ID

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Simon, Yountville, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rebecca Fitzgerald, Frederick, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Morgan, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jacob Nevala, Ashburnham, MA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Penny Gates-Christianson, Auburn, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Emily Winesberry, san francsicp, CA

I am in support of Free Press's message below, and would like to add a personal note: The First
Amendment's meaning diminishes as a corporation's ability to censor speech (including that of the
press) nears that of the government's potential ability. In exchange for using our airwaves for free,
broadcasters are supposed to provide programming that fulfills community needs. But too often they
focus on maximizing their profit margins while minimizing their obligation to serve the public. As the
FCC reviews its ownership rules it must commit to strengthening our media — and our democracy —
by putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming.
—Harold Harrigan III, San Jose, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cynthia Carlson, Granite Falls, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lena Henry, Collinsville, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janet Tice , Chapel Hill, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kris Parnicky, ann Arbor, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fred Koster, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason J Borden, Akron, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martin Ruther, Columbia, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michelle Wilinski, Fond du Lac, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gregory Ojala, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alice Farber, NY, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Betty Karst, Vancouver, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gloria Diggle, fort white , FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Gottlieb, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason D. Pineda, Soquel, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gabriel de la Iglesia, Miami, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Brill, Somerset, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Hinnebusch, Gainesville, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas MacRoy, Glen Ellyn, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alan Holder, Tarrytown, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Augusta Prince, Hanover, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Douglas Frost, Ellicott City, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julia Villars, Bath, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Glenn Leever, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gloria Foster, Canandaigua, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sue A. Simmons, columbus, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Please, rule on the side of people for once. The government does
not exist just to help corporations. Corporations ≠ people. Thank you.
—Ms. Patricia Campbell, San Diego, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dustin Lee Morse Duffy, st. louis park, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Newsome, Tinton Falls, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Devletian, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alan Chen, Elmhurst, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Loretta Brogan, Shreveport, LA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janalee Roy, Tacoma, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donita Mason, Spokane Valley, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Fishgold, Phoenix, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Johnson, Kailua - Kona, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pegah Azin, rpv, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Walter Moore, williamsburg, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Calvin Demeritt, phoenix, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharon Kuley, cleveland, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chloe Mathews, Ann Arbor, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pam McDonald, Walhalla, SC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Betty Hedgecock, Hauppauge, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jay Clawson, ithaca, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nate Crippes, Arlington, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—AM Weiler, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Ochs, Baltimore, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dean Davidson, Edgewater, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jak Brewer, zionville, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don Wheeler, Arvada, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julie Kangas-Walker, Tualatin, OR

Strengthen the public, not the private! In exchange for using our airwaves for free, broadcasters are
supposed to provide programming that fulfills community needs. But too often they focus on
maximizing their profit margins while minimizing their obligation to serve the public. As the FCC
reviews its ownership rules it must commit to strengthening our media — and our democracy — by
putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming.
—Jerome P Hauser, New York, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joel Moore, columbus, MS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fletcher Cossa, NEW YORK CITY, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Neill, Virginia Beach, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elisabeth Bacigalupi, Arlington, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Scherpenisse, Spring Lake, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jenelle Beckwith, Evansville, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eddy Zalinski, Spring Mills, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stanley Seeman, Long Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David L. Julien, Richmond, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrés Leal, PMC, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dinah Jentgen, Las Cruces, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sidney Robles, Napa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sylvia Goldberg, McComb, MS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Katy Connors, Plain, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Katherine Kautz, Northglenn, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kurt Huber, BLOOMINGTON, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rich Hanson, Lawrence, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathan Dandar, Gibsonburg, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ruby Dunagan, Felt, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christian Stanfield, Evanston, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Josh Swink, Longmont, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Day, Orlando, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joe Eliott, Lexington, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Boime, Arlington Heights, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chuck Donegan, Selden, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ted Ferg, Peculiar, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shelley Meyer, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tarjei Smith, Linden, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sarah A. Dcnielson, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Ruiz, Austin, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Viken, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sandy Kravetz, Scottsdale, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary A. Vorachek, Salem, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Moser, Louisville, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rich Wills, Grass Valley, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas M. Cannon, Haslett, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lee Schneider, Sheboygan, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Claiborne Smisson, Raleigh, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sheila Krstevski, Yorktown Heights, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Teresa Scherzer, San Francisco, CA
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So corporations are people, are they? I'm a person too, but am I allowed to use my neighbors lawn to
run a business without compensating the neighbor? In exchange for using our airwaves for free,
broadcasters are supposed to provide programming that fulfills community needs. But too often they
focus on maximizing their profit margins while minimizing their obligation to serve the public. As the
FCC reviews its ownership rules it must commit to strengthening our media — and our democracy —
by putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming.
—Margaret Nagel , Evanston, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brenda Hepler, lafayette, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cynthia Small, Golden, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Audrey Goodman, Troutman, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Brown, Chelmsford, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Curtis Jackson, San Jose, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda verreault, burleson, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Trycenia Upshaw, Highland, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kim Baptista, jersey city, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ruth Milas, Moorhead, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janet Fotos, Hollis, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrice Fisher, Culver City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tammy Minion, Redondo Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marda Graybeal, King City, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—L Andrews, Portland, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Arbanas, Newberry Springs, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jerry Clark, Durango, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stacey Bailey-Pharr, Winston Salem, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith Stepan, Cave Creek, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martin Pick, Chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Stithem, Shawnee, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Perry Nigro, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marc Techner, Chula Vista, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Moeller Esq., Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—john Naylor, makawao, HI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lauren Moss-Racusin, North Haven, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Selfridge, curwensville, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronald Skees, Jeffersonville, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cheryl Throop, Fort Worth , TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lorraine R Klein, Merrick, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary K. Lund, Minnetonka, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gail Neff, Buffalo, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Neubauer, Muskegon, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Micah Carreon, delta, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Robson Jr, West Palm Beach, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dave Elder, Highland Park, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nee Eagle, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diana Brunswig-Bosso, Arnold, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Justin Gerstner, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Thaxton, Winston Salem, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg Zyzanski, Lyndhurst, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jon Bazinet, San Lorenzo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Zawacki , Orland Park, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deborah Levin, camarillo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Dutschke, Louisville, KY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Holmgren, St. Petersburg, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Camille Fasanella, Belle Mead, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martin Schultz, Worcester, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. PLEASE TAKE THE RIGHT, FAIR AND JUST ACTION AS URGED
ABOVE>
—Mary Frank Ann and Graffagnino, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Molly Benson, Seattle, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sabrina Eckles, Lubbock, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Pavao, Ashfield, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Steele, MIDDLETON, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Miriam Leeser, Wellesley, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. It's time to support the 99% and stop kissing the butts of corporate
media! Remember, most jobs come from small business and NOT the big corporations. Support local
companies and give them a chance!
—Wayne Boaz, Portland, OR

I urge the FCC to revise its ownership rules to strengthen the public interest requirements that
nominally compensate the people for allowing broadcasters to use valuable spectrum for free. In
particular, I urge the Commission to ensure that new rules do not further concentrate media
ownership and to try to address the deep disparities in media ownership by women and people of
color. In addition, I hope that the Commission will address the common use of local news sharing to
circumvent ownership limits and public interest requirements. Thank you for your attention to this
important matter.
—William Leight, Cambridge, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alice Bartholomew, ELMIRA, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alice Pascale, Miami Beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anthony Jordan, Richmond, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carolyn LaMacchia, Dayton, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brad King, Richland, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hugh McElwain, North Chesterfield, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. All we get is COMMERCIALS COMMERCIALS COMMERCIALS!
AND, we have to PAY HUGE CABLE BILLS AS WELL! We are so SICK OF THIS CRAP! STOP
WORKING FOR CORPORATE AMERICA and START WORKING FOR US! I'm telling you man, we're
all so sick of this garbage, and we're all becoming aware of who is responsible. Be warned.
—Steve Loiacano, Los Angeles, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathy Freeman, Melbourne, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vicki Fox, Beacon, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Annette Bailey, syracuse, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Kvammen, Pasadena, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Randy Jackson, Spicewood, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Yvette M Johnson, Lake Oswego, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arturo Garcia, Fresno, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Blake Vanvalkenburg, DANIA, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald Harland, Candler, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Valerie Kimbler, staffordsville, KY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kirk Larson, Reston, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Studt , Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Carosella, Los Altos, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carleen Mulloy, kansas, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rachel Lipscomb, Gulfport, MS
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tony Theil, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Ritchey, Palm Desert, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Alexander, Fredericksburg, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Phillip L. Crown, IOLA, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harriet Warner, Somerset, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Grace Payne, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jane Price, Gary, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Catherine Walmsley, Seaside, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Josephine Hamilton, Windsor, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Laurence Mirels, San Jose, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Blaine Nowak, Theresa, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kay Ward, SANTA MONICA, CA

Everyday our media becomes propaganda for hire. This negligence by the media is hurting our
Democracy. Please help reverse this horrible trend. In exchange for using our airwaves for free,
broadcasters are supposed to provide programming that fulfills community needs. But too often they
focus on maximizing their profit margins while minimizing their obligation to serve the public. As the
FCC reviews its ownership rules it must commit to strengthening our media — and our democracy —
by putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming.
—Chuck Ginsberg, chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynn Wolf, Saugus, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elise Power, pittsburgh, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nicole Eppstein, Toledo, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Heather Knox, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. eamon alger, Placerville, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Babette Bruton, los gatos, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bob Delaney, Saint Louis, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dyanne Bailey, Mill Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marsha White, Lecanto, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cheryl Fergeson, West Point , UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mychi Huynh, Gainesville, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sandra Gagnon, Manchester, NH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. sujai asur, Cupertino, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Isaacson, Boca Raton, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard E. Leary, Bedford, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michelle Jacobsen, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Leming, Wauwatosa, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shannon Huber, Lyons, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Penny Z. Apter, Middle Haddam, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ted Finger, Kenosha, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Anderson, Deerfield, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lawrence Sureff, Gaithersburg, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Grice, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—SC Whiteside, Radford, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Wisniewski, Wayne, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Briana Fordahl, Tenino, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pat & Gary Gover, Fairhope, AL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephanie Carter, Ventura, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mia D, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Orlando Camacho, Floral Park, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Secil Cornick, brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hilary Richardson, Redding, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Lewin, Delray Beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg Nelson, Lincoln, NE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. yo yo yo and might i add haarp causes brain damage.
—Kevin McClintock, Santa Barbara, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Bennett , Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Preminder Singh, sequim, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce D Chambers, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janice Dlugosz, Beachwood, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Lovelace, Wilkeson, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg Amour, Whittier, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Moreover, most TV "news" is whatever is most sensational at the
moment; it's entertainment, it's *not* news, and it's not what's important. Allowing further
consolidation would only make this situation worse.
—Kerry Canfield, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carl Panek, Westchester, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christina Locke, Simi Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Suzana Li, Culver City, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mercedes Dzindzeleta, Racine, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Portelli , Las Vegas, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Rowland, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alexander Wilson, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. wayne ray, hot springs, AR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joe Salazar, Santa Rosa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kristy Williams, Sandy, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Monte Tremont, West Union, WV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Geoffrey Collins, garden grove, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Dowling, Pope Valley, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathan Peter, Binghamton, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Abha Harting, city, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jack Rubinsohn, Bethlehem, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paula Aiello, San Ramon, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shirlee Nash, Medford, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Suarez, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Madelane Coale, Everett, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joe Robertson, mena, AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric W. Goldstein, Glen Cove, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janiece Staton, Beaverton, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Schmonsees, Bend, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bridget Harris, Pittsburgh, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terry W Trotter, 08870 SITGES, BARCELONA, SPAIN, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Meier, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sam You, San Antonio, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Bater, Bellefonte, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Skyeanna Malito, Eugene, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wendy Dannett, new york, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Windy, Reese, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Norton, Petaluma, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joyce Lahna, 01005, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—J Boudreaux, Metairie, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by mega media companies, and get back to smaller local broadcasters that can serve
communities within the broadcast range. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Bowlds, Hawesville, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. Recurrent criminal activities by media owners should result in
their losing their use of the airwaves.
—Robert P. De Graaf , Guttenberg, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lyle Brummer, Waukesha, WI

The Commission must not consider any rules that would further concentrate media ownership. On
the contrary, it should aim to reduce media concentration. The US already has too much.
—Richard M Stallman, Cambridge, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Brown, palm bay, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dean Nett, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Thompson, Carpentersville, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Raymond Narayan, S.Ozone Pk, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Glenn Rinker, Hatfield, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith Sofranko, King of Prussia , PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jane A. Patrick, Cedarville, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—R Fitzgerald, Rochester, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gwynne Chesher, Wellington, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deb Friedman, Takoma Park, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joanne Gilmore, lakeland, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brad Kraus, Santa Fe, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rachel Spencer, Atwood, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marion Strassler, Delray Beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas J. Freeman, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edward White, Washington, DC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Angela Scala, BROOMFIELD, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—R Brent Palmer, Palmyra, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Nephew, Boston, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Raymond Gicela, West Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Grossman, Wylie, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Edelstein-Zhang, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sheila LaBella, Deerfield Beach, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rosemary Hewett, Hamilton, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bonnie Turnbull, South Lake Tahoe, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathy Wilson, Tampa, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Teresa Wiskman, Franklin, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Schymanski, Midland, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marc Natole, new rochelle, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laura Simon, Wilder, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wesley Barton, Magnolia, AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pamela Bond, Lebanon, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Kostis, Warren, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Slote, Pendleton, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeff Wells, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—June Green, city, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harry Swensen, Pensacola, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Clint Perry, Anchorage, AK
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Lawrence, Bellport, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ariel Gomez, Milwaukee, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeneen Haines, Eustis, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharon Stoneback, Lawrence Township, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Heidi Reinhard, Concord, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ruth Swilley, Frederick, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Hayman, Austin, TX, USA, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terry Buchalter, Dobbs Ferry, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leonard Sojka, Mountain Iron, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. Nora Klein, Houston, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ali Jaffery, Trumbull, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Allison Ginsburg, Jacksonville, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carolyn Bromley, New Smyrna Beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jane & Lou Block, Spring Hill, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janice Cragnolin, Accord, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Grandon Harris, Bayfield, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rev Darlene K. Ryniec, Sarver, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carleton B. Spotts, Columbia, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas C. Daniels, Ocean Springs, MS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—V Bostock, Altadena, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lauren McCracken, Glen Mills, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Amy Quate, Denton, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce Greif, Lynbrook, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pat Hall , Phoenix, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Wahlig, Glendale, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Bartoy, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrei Chernetski, Perth Amboy, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Schlieker, San Leandro, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—DavE BensoN, Aurora, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ollie Grosclaude, Sallisaw, OK
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jana e Austin, prescott, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Dissing, Coronado, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Dunham, Bowling Green, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Conrad Hilberry, Kalamazoo, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. I remember when the media did this. I occupied then and I still
occupy now. The media should also give free air time to all political candidates too. Occupy the
media!
—Robert Buchanan, La Mesa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kaye Fulcher, Charlotte, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Jacobs, Satellite Beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Melissa Atkinson, Los Angeles, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Florke, Las Vegas, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Nuttle, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elaine Grandoit, Arlington, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gail Eamon, Colorado Springs, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Armando Tasistro, Watkinsville, GA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cindy Thompson, Salina, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ann Marie Moriarty, Silver Spring, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Sharma Fox, West Carrollton , OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Turay, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—S Robertson, Shrewsbury, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lydia Schmidt, Missoula, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Nulty jr, Dana Point, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hans Grellmann, Palos Verdes Estates, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shannon Fargel, Carnegie, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason Sherman, ALBUQUERQUE, NM

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hal Trufan, Charlotte, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa LePome, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kay Taylor, Truth or Consequences, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—C Alix, FT. Myers, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Clark, SHERMAN OAKS, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Yaldoo, Oak Park , MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Sanders, Glendora, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Porter, Westerville, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Seisei Tatebe-Goddu, Norton, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michal Costello, San Diego, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Douglas E Zabel, Waldorf, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Bindler, Bloomington, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick J Rowland, austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nita Johnson, Sioux Falls, SD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ricky Laprade, johnston, RI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rudy Bardales, Davenport, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jamie Posnak, astoria, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Yvonne King, Jacksonville, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stan Lattin, Shelton, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. And I personally think networks should be encouraged to offer time
to political candidates - which could be a way to lessen the needs of politicians to fundraise so much.
Thank you.
—Mr. Anthony Bianchi, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Theresa Higgins, Wynnewood, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ann Marie Knotek, Cleveland, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Suzanne & James Benning, Manhattan Beach, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elvyn Doud, Pendleton, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rj Marshall, gainesville, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Hamilton, Palos Verdes Estates, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karyn Goff, Livonia, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Carroll , Pontotoc, MS
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Medeiros, Attleboro, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Talboom, IRB, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Engelman, Grayslake, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Allan Worthing, Greenwood Village, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elisabeth Fiekowsky, Sebastopol, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Pampalone, Chatsworth, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Winski, Jacksonville, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rick Stasel , Beaverton, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carl Schnoor, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Carr, Leicester, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—PO Box 1471, Vancouver, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eugene Morizzo, rockaway park, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kirsten Vanderspek, Brookings, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ed Robertson, Bellingham, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nina Kane, New York, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. I would love to see a return to the fairness doctrine. Public
discourse was much more civil when all sides were heard. 5. As part of their broadcast license, tv
and radio stations should be required to give every candidate for office a certain amount of free air
time. It would be a public service and it would create a more level playing field for our democracy.
—Sally Arnold, Santa Cruz, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cindy Madak, Warren, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Samuel Jackson, Scotts Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marianne Tyler, Playa del Rey, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cassandra Lyons, Lexington, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Orlando Morala Jr., Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Egan, new rochelle, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cheryl Bramsen, Florence, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Mestl , Omaha, NE
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. The Supreme Court decision giving corporations power to use
money already undermiines the public.
—Jean Mc Donald, Palos Verdes Estates, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James McKoin, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rich Yurman, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sigrid Novak, Rancho Palos Verdes, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—King Young, Highlands, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wayne Gossett, Destrehan, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Krahmer, Buena Vista, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Kaplowitz, Frederick, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harold Bland, Northfield, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennis Ober, Shamokin, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. Local stations should be required to provide more local
campaign coverage for races in their viewing area, and their network affiliates should pick up the tab
for providing this service. Stories by local news do not begin to inform voters about issues or
candidates.
—Mary Jozwiak, Dripping Springs, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ken Wong, Qns, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vincenza Connor, Fort Myers, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William H. Karr, Southfield, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Louis Myers, Lisbon, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Ferland, Ventura, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Novotny, countryside, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Keith Turner, Keller, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Morgan Wolfe, Seattle, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carole Kaye, Malden-on-Hudson, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeanette Zurawski, Mooreville, MS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Duffy, West Townsend, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Strobel, santa barbara, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Koeritz, Scottsville, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arlene Zimmer, Rancho Palos Verdes, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Shade, Worcester, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roger Horn, Clarion, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dylan Oldenburg, Pacific Palisades, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gregory L. Dyal, Mountain View, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Hammond, Chico, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel M Sylvester, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Alberto Irizarry, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary G. Friend II, Gainesville, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—G L Daniel, Austin, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—D M, Winter Park, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda MacNeal, Oak View, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Humberto Gonzalez, Castle Hills, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Wade Gilliam, Glendora, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Alice Dugar, Independence, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Louise Espinoza, Santa Rosa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ali Silva, Long Island City, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Mooney, Flagstaff, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leslie Sheridan, Clearlake, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matt Chapon, Jefferson Hills, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jay Silverman, Astoria, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robin Hirsch, Orcas, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sophia Sady, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Delainie Hanson, Huffman, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marcia Bransom, Toms River, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert A. Weiner, Pittsburgh, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maggie Mandzuk, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carolyn Massey, quincy, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joan Ansheles, Arlington, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Keelan Smith, Indianapolis, IN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sonia ImMasche, Fort Collins, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Rieth, Wall, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tania Borras, Willits, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mailene Shipe, Arleta, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brenda Stone, lansing, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Bivona, Hanover, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joyce Morris, Kilgore, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa Williamson, Chatsworth, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathleen Tei, lakebay, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jo Jetson, NY, NY

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ann Riehle, Monee, IL

WHY don't we charge stations instead of giving them the airways for free, when all we get from them
is lies and propaganda? We could collect billions in taxes. If they are going to lie we can at least get
$$$$$$ in return. Right now our airwaves are worthless. As the FCC reviews its ownership rules it
must commit to strengthening our media — and our democracy — by putting the public interest
before corporate profit: 1. The Commission must not consider any rules that would further
concentrate media ownership. 2. The Commission’s review must address the deep and intractable
disparities in media ownership by women and people of color. 3. The Commission must strengthen
its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming.
—Kathy Jadud, Columbia Station, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—J Moore, Cockeysville, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stan Smith, Waynesville, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dale Uetrecht, Cincinnati, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kelley Scanlon, Syracuse, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—M Walker Wallace, salt lake City, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ovsanna Mooradian, troy, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Oeth, Corona del Mar, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Olivia Goodwin, Washington Island, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bee Kaplan, ALAMEDA, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Pixley, Pittsford, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Austin Fite, pacific palisades, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Robinson, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gale L. Fuller, Fulton, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kyle McAbee, Greenbelt, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald Robinson, Chester Springs, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charlene Vanacker, East Lansing, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. THE COMMISSION SHOULD REQUIRE BROADCASTERS TO
PROVIDE SIGNIFICANT FREE AIR TIME BEFORE ELECTIONS, FOR ALL CANDIDATES TO
DISCUSS ISSUES AND ANSWER QUESTIONS! THE NEED TO SPEND MILLIONS OF DOLLARS
TO BE HEARD FOR EVEN A MINUTE HAS DESTROYED OUR ELECTORAL PROCESS.
—Liberty Goodwin, Providence, RI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marijane Carlson, Arlington Hts., IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John McCraw, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Vandyk, West Tisbury, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alan and Carol McCormick, Broomfield, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Loretta Workman, Cincinnati, OH
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For profit broadcasters have not only not served the public interest over the last several decades,
they have grossly undermined the public interest with regular provision of misinformation,
disinformation, censorship, and always place pure self-interested greed over the public's welfare. In
exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Randy Hershey, Lawrence, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gretchen Berger, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Melissa Rivard, Cambridge, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martha Andom, Alexandria, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sarvenaz Asasy, Brookline, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harold King, nicholasville, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judy Pang, Palos Verdes Estates, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mrs. Carol Geiger, San Gabriel, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Betty Jones, Normal, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Swaffar, Burton, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Burr, Ben Lomond, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Walter McClatchey, Alexandria, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. How is it in the past we knew the importance of preventing media
consolidation yet today its all we see? Monopolies don't work and when you get down to so few
media outlets they become in effect monopolies as they can homogenize their pricing structure if not
directly then by matching whatever anyone else does. There isn't enough competition to prevent it.
—Thomas Moore, Philadelphia, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Luke Zakariasen, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Wagner, Harleysville, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Grace Clavey, Middletown, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Louise Knapp, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Clifford R Stepina, Joliet, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa Grandstaff, Pittsburgh, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Deal, Accomac, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Curt Preston, Pensacola, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Fitzgerald, Simi Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael V. Stuart, Wonder Lake, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Schrier, Waverly, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. Tax the license holders to help lower the deficit. If they are
making millions, especially from political ads, and they can't provide those ads free of charge in
exchange for the valuable licenses, they should be taxed!
—Dawn Stanko, Dublin, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Griffith, Durham, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kristin Haverlock, Edmonds, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Hull-Richter, Santa Ana, CA

99% and watching. In exchange for using our airwaves for free, broadcasters are supposed to
provide programming that fulfills community needs. But too often they focus on maximizing their
profit margins while minimizing their obligation to serve the public. As the FCC reviews its ownership
rules it must commit to strengthening our media — and our democracy — by putting the public
interest before corporate profit: 1. The Commission must not consider any rules that would further
concentrate media ownership. 2. The Commission’s review must address the deep and intractable
disparities in media ownership by women and people of color. 3. The Commission must strengthen
its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming. Serve the people. Thank you, Charles Hinshaw
Shoreline, WA 98155
—Charles Hinshaw, shoreline, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mj Crook, columbus, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Stone, Zanesville, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Blakeley Kim, San Francisco, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Congress must not cut funding for NPR and PBS. And although
the rest of the media trumpets that public broadcasting is left leaning - those who listen know that is
far from true. Even with public media corporations and the wealthiest are gradually taking ovrer. The
air waves belong to all of Americans. Please do not give our rights away.
—Teri Patrick, Little Rock, AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Marr, Warrensburg, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mel Argon, boston, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Searles, Seattle, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Neil Criste-Troutman, Mt. Pocono, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Harada, NY, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Katherine Brophy, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Robinson, St.Bernice, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa Tracy, Snohomish, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Donald H. Johnson, Macomb, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Isn't it about time you did something for the public instead of just
for corporations
—Darryl Wrona, Billings, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Celeste Winkle, San Antonio, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Doug Banfelder, Phoenix, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joanne Painter, Casco, ME
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Ann Freeman, Coatsburg, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Fossen, Lakewood, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sheila Wyse, sherman oaks, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Shelton Lankford, Salisbury, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Annick Baud, malden, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matt Kramer, Berkeley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Connie Hurt, Hazard, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sam Collins, Custer, SD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jean Braun, South Euclid, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Mundy, Inglewood, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Bonilla, Fairbanks, AK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But when it comes to talk radio, their mission seems to be to propagandize
rather than inform the public. Rush Limbaugh has referred to the President of the United States as a
"jackass," in addition to regularly lying about other things that are not fact checked by his
broadcasters. I find this incredibly offensive, and not at all in the public interest. As the FCC reviews
its ownership rules it must commit to strengthening our media — and our democracy — by putting
the public interest before corporate profit: 1. The Commission must not consider any rules that would
further concentrate media ownership. 2. The Commission’s review must address the deep and
intractable disparities in media ownership by women and people of color. 3. The Commission must
strengthen its rules to prevent companies from using local news sharing agreements to circumvent
ownership limits and provide less public interest programming.
—Martha Heinz, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Devin Schwab, oakwood, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeffrey Oakley, DeForest, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter O'Connell, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roxanne Passano, Mesa, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Martin, Tigard, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tracy Gaulton, Mechanicsville, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tony Bavry, columbus, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tony Stroup, dallas, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kimberly Lairson, Richmond, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Blaisdell, Winslow, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Garant , Zephyrhills, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julie S. Vargas, Cambridge, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christina Shapiro, Phoenix, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jo Ann Rothschild, Boston, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Hodge, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Walter Heim, Central Islip, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Mummert, Temecula, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Battersby, Center Conway, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daiv Skinner, Salem, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Dente, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Michaelis, Columbia Station, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathan Grossman, Dorchester, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—P B. Jnr., Monroeville, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul B Miles, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Corinne Runkle, ,

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Aliya Brown, chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chad M Watkins, mesa, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Iris Majorowicz, Baltimore, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Buckingham, ,

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jerry Cumbie, Terrell, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jan Pierson, Port Townsend, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edward Abney, Tahuya, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrice Wagner, Averill Park, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Rigby, winston-salem, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Reginald C. Fogle, Norco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Colleen Bergh, Santa Ana, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carla Tevelow, dayton, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vincent Salinas, San Ramon, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sarah Foster, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Busey, Manheim, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Baekeland, Bisbee, AZ
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It is a real shame that you let entities like FAUX News exist. Freedom of speech should be changed
for journalists and news programs. They should be REQUIRED to tell the truth! It is easy to prove that
FAUX, at least when it comes to politiics, lies and twists constantly. I guess their viewers should not
hear the truth. Likewise, the right-wing talk-show hosts lie and twist daily. Why should we put up with
this? Getting those people to tell the truth is IN THE PUBLIC INTEREST! Something should be done.
As the FCC reviews its ownership rules it must commit to strengthening our media — and our
democracy — by putting the public interest before corporate profit: 1. The Commission must not
consider any rules that would further concentrate media ownership. 2. The Commission’s review
must address the deep and intractable disparities in media ownership by women and people of
color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—James Jackson, Oakdale, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Williamson, Ossining, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathan Brier, Portage, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ruth Lorenz, Edmonds, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brad Swinehart, Hartville, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sari Reifler, Grand Rapids, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brett Majorowicz, Baltimore, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Feagin, Salem, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rose Rodriguez, Scottsdale, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Benjamin Blank, Mountain View, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jan Boudart, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mrs. Suzanne Ford, Penland, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ellen Wasfi, Dover, DE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susanna Sorin, Helendale, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Wilson, Enumclaw, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Consbruck, Sylmar, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—J David Tholl, Needham, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Kinder, Mi Wuk Village, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—A Tsang, Davis, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rachael Bohannon, Richmond, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the bias in public media offerings resulting
from such a small pool of media ownership notably lacking women and people of color. 3. The
Commission must strengthen its rules to prevent companies from using local news sharing
agreements to circumvent ownership limits and provide less public interest programming.
—Bill Carter, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Angel A. Torres, Phoenix, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vincent Caso, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charlie Wright, Lyons, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diana S, Ridgewood, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Wolf , New Mexico, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Bradley, Sequim, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sandra Siegner, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brett Affleck-Aring, Seattle, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mac Roseborough, Desert Hot Springs , CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jillian Layton, Seal Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Link , Eagan, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Valerie Steil, Valparaiso, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gaetano Mazzotta, Parma, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ken Schiff, Jacksonville, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sarah Ryan, Delray Beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sarah Alvarez, Torrance, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith Hayashi, Placerville, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gregory Smith, Bronx, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Waters, Tempe, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maureen Guido, Middle Village, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alexa Kasper, longmont, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frank K Arapp, Akron, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Clark, Hagerstown, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Arrabito, Staten Island, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hai "Kevin" Ngoc Nguyen, Riverside, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathy Koloze, Dallas, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Hondrick , Sacramento, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. EITHER THE AIRWAVES BELONG TO ALL AMERICANS OR
THEY DON'T. EITHER YOU'RE A GOOD AND THOUGHTFUL AMERICAN, OR YOU'RE A FASCIST
EFFING PIG. WHICH STORY DO YOU WANT YOUR GRANDCHILDREN TO HEAR ?
—R Johnson, granada hls, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ralph Famularo, Jersey City, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Lawroski, St. Louis Park, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Sigmann MD, STURGEON BAY, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julia Broome, New Orleans, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Sego, Ocoee, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Shawn, Rockville, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Prystal, Accord, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Phyllis Garr, Marlboro, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jane Mansfield Bouvier, Hamden, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Jarrold, Shasta Lake, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharon McGuire, Winslow, AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Douglas Parker, Marianna, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Neal Morrison, Buxton, ME
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Atchley, Vernon, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan G. Clark, Califon, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Williams, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ed Hyde, Winchester, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Willett , Manhattan Beach, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Timothy Chapman, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Suzanne Ennis, Setauket, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Vedvik, Pittsford, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kerry Logan, Wenatchee, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Letitia Noel, Chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alberto Guzman, Arlington, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Denise Conrad, Golden, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew M. Dewell, Omaha, NE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Stewart, Cedar Falls, Iowa, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John A Jacques, Beverly, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roger Market, Rockville, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Florence Kelly, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diane Hickman, Boulder Creek, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sapna Kalsy, NC, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rosemary Lerario, Eastampton, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Virginia Friedman, Charleston, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don B Stewart, West Reading, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Karl VanSickle, Pasadena, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marcella guerriero, Vashon, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Saunders, Bloomfield, CT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ken Harter, Northfield, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Victoria Molinari, Poulsbo, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cheryl Harned, Northampton, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roger Simmons, talihina, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan White, MCKINNEY, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason Clifford, Corvallis, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shirley Schneer, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Darryn Ambrose, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rosemary Pavlov, Pullman, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Benjamin, New Braintree, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anthony Neff, thatcher, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vi Ransel, Hamilton, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carolyn Maxwell, Prescott Valley, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janyce Kovash, St. Paul, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dorothy Bruce, Tucson, AZ

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leonard Kamman, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mitch McFarland, Point Arena, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Melanie Grenier, Drexel Hill, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pamela Hays, Cedar Falls, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathan Ridgeway, Clintondale, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rafland Johnson, snellville, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sarah Fritz, Cherry Hill, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Stevenson, Englewood, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Miles, Arcata, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Miani, Aurora, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karina Pinch, Rochester, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Priscilla Rocco, Costa Mesa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pamela Scott, Boulder Creek, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Ferreira, Bethpage, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terrie C. Williams, Vidor, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. Steven Mary C. F. and Jennings, Little Rock, AR

Media concentration in the hands of a few corporate giants threatens our democracy by severely
limiting the diversity of opinion over the airwaves. We need to expose our citizenry to a far greater
number of viewpoints, exposure that is lost when media consolidation narrows the scope of ideas
presented for consideration. Please help to solve the problem of narrowing diversity by committing to
the three guidelines presented below: 1. The Commission must not consider any rules that would
further concentrate media ownership. 2. The Commission’s review must address the deep and
intractable disparities in media ownership by women and people of color. 3. The Commission must
strengthen its rules to prevent companies from using local news sharing agreements to circumvent
ownership limits and provide less public interest programming.
—Laura Dulski, Belleville, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kristen O'Neal, Arlington Heights, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth H. Ryan, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Haskins, Hilo, HI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lee Michalsky, Bardonia, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deniz Cagliyan, Arcata, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eugene Morizzo, rockaway park, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—J Carlo Diaz, Gainesville, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bettie J. Reina, Milmay, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John W Frey, Lexington, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Randy Schutt, Cleveland, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Annette Sumerfield, Kunkletown, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jacqueline Salomon, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maria Rausis, Mountain View, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nicole Poore, San Antonio, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. Daniel McLaughlin, Naubinway, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Grace Bergin, Du Bois, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Tankersley, Richmond, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Cierech, Ringwood, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Ott, cedarburg, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—J Walker Rugino, Santa Rosa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joy Welan, Washington, DC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—M Nazihi, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shachie Aranke, Ann Arbor, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lucas Brown, Gaylord, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg Weishaupt, Bellingham, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John P. Lepo, Alhambra, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Salazar, springfield, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Ayers, santa barbara, CA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maureen Berends, New Richmond, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Bowman, Anacortes, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sophie andar, ny, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alice Arnold, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Goldstein , Dalzell, SC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cecilia Benalzacar, Baltimore, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sheila Sutton Carter, Everett, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nathana Marunich, PITTSBURGH, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathon White, Crawfordville, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joy Cassidy, Hayden, ID
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Simpson, Chartley, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Merry Guben, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Sutphin, Westlake Village, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Billy E. Kemp, Tacoma, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeffrey Behrends, Ashland, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mitchell Gregory, lake station, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Gillespie, Cambridge, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laurel Leslie, Kailua, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arlene Zide, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shelby Darlene Norris, Lantana, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brandon Richards, ENTERPRISE, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rick Klein , city, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Craft, Palatine, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sara Bermudez, Holland, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Douglas Sessa, Massapequa Park, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronald Greene, Durham, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Raymond Wager, Middlesex, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gregory Corning, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Olcsvary, Lynnwood, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Clendening, Yorktown, IN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Moore, Anaheim, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership policies please commit to
strengthening our media — and our democracy — by putting the public interest before others': 1. The
Commission should not consider rules that would promote or hasten further concentration of media
ownership. 2. The Commission’s review should consider the deep and intractable disparities in
media ownership by women and people of color. 3. The Commission should strengthen its rules to
prevent companies from using local news sharing agreements to circumvent ownership limits and
provide less public interest programming.
—Todd F Peterson, Anaheim, CA

I myself have worked in the broadcasting and news media industry for 15 years. I believe that my
industry has an important place in the community. Listeners trust that we as broadcasters will be
responsible to them by representing their needs when necessary. They also (sometimes to a fault)
rely on our operations to provide them with accurate & unbiased information. With the merging of
stations both news content & the diversity of artistic media accesibility are already threatened. This is
a moment when some outside mediation would benefit both the industry & the public in general: 1.
The Commission must not consider any rules that would further concentrate media ownership. 2.
The Commission’s review must address the deep and intractable disparities in media ownership by
women and people of color. 3. The Commission must strengthen its rules to prevent companies from
using local news sharing agreements to circumvent ownership limits and provide less public interest
programming.
—Dan Gibfried, Kansas City, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James A. Merrill, Oxnard, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Travis Corona, Chula Vista, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—A James Ahmetspahic, Rocky River, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Angela Rhoads, Buffalo, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jean Taddie, Mansfield, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Davie Cantrell, Williamsburg, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Flynn, Waialua, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David W. Stanley, Champaign, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret Murray, Englewood, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sergio Flores, DALLAS, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ivan Kacir, Hamtramck, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith Chunco, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gerson and Debbie Lesser, New York, NY

The FCC should look for ways to reduce existing media concentration. In exchange for using our
airwaves for free, broadcasters are supposed to provide programming that fulfills community needs.
But too often they focus on maximizing their profit margins while minimizing their obligation to serve
the public. As the FCC reviews its ownership rules it must commit to strengthening our media — and
our democracy — by putting the public interest before corporate profit: 1. The Commission must not
consider any rules that would further concentrate media ownership. 2. The Commission’s review
must address the deep and intractable disparities in media ownership by women and people of
color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Kevin Schultz, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Cotton, Encinitas, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brandon Mackesey, Fitchburg, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nastacia Voisin, Brush Prairie, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Denise Janssen Eager, Evansville, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Catherine Kelly, Kensington, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Doyle, Garrettsville, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Aykanian, Newton, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joel W. Quaintance, Huntsville, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Hayward, South Portland, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shane Nodurft, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kate Eller, portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Trolinger, Ellicott City, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Benita Lipford, Williamsville, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cleo Hagen, Oak Park , IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wilson Saavedra, Delray Beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linnae daSilva, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Bilecki, brookhaven, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew J. Jadud, Columbia Station, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anne Popowski, Renton, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gregory Lincoln, Laguna Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Anderson, Ypsilanti, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Northrop, Huntington, VT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Jeter, Columbia, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Victor Mazzeo, Berwyn, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gayle Materna, Lititz, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ray Orman Van 3rd, Ocean View, DE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ray Van Orman III, Ocean View, DE
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arline Mathews, Chatsworth, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carlo Giuliano, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Evelyn Hendricks, El Cerrito, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Scala , Amarillo, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shane Nodurft, Chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Casey Miller, Newport, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janice Dlugosz, Beachwood, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ann Rarden, San Mateo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jake Turner, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Schochet, shelburne, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nathaniel Jungbluth, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Sperber, minnetonka, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathan Davey, Southington, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stacy Moranville, Ogden, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sophia Merk, Ridgecrest, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Suzanne Vandenheede, Omaha, NE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Irene Radke, Dania Beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Keller, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Daniels, San Jose, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Duncan, Salt Lake City, UT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bob Fischella, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Kellar, Pensacola, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. In exchange for access to the public airways, the media should
be REQUIRED to provide a certain amount of free broadcast time for political candidates, thus
reducing the influence of money in politics.
—Joy Dahlgren, San Rafael, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce Milas, Moorhead, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Green, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anthony Battaglia, Pittsburgh, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arthur Blum, new york, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald A Miller, jacksonville, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kimberly Jones, Philadelphia, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—G DiLabio, Mt Vernon, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Jordan, Bel Air, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karlene Gunter, Rochester, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jenny Garden, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lacey Smith, Fairbanks, AK
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Madeline Shikomba, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lois Geil, Fountain Hills, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laurel R. Davis-Delano, Northampton, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Steers, Albany, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frank Hamrick , Ruston, LA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Louise Calabro, Bayside, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julia Davenport, Essex, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Widuch, Elmhurst, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Spencer Church, Gig Harbor, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Angela Moseley, Philadelphia, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Erin Foley, Hazlet, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wayne F Perg, Sierra Vista, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Kane, Hollywood, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Galperin, San Rafael, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian LeCloux, Sun Prairie, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sunny Thomas, Cotati, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Grant Levy, Costa Mesa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Osada, Buffalo Grove, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stuart R. Shaw, Salem, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Darcy Bruechert, Two Rivers, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harvey Alexander, kansas city, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David M. Lipman, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Doug Morris, Kill Devil Hills, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Riley Roach, Berkeley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard J Derespina, Brooklyn, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David F. Kalskett, Port Orchard, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Beverly Drucker, Tuckahoe, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arthur Roggow, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Betty Braham Kuhns, Sarasota, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stacie Charlebois, SANTA ROSA, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Todd Patton, Durham, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Torongo, new hudson, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark DuRussel , Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. This is really troubling - we get all our news from a few people! There are no opposing
viewpoints. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. We are half the population. Why not half and half
employment? 3. The Commission must strengthen its rules to prevent companies from using local
news sharing agreements to circumvent ownership limits and provide less public interest
programming. It is always the corporations against the people. You,Mr. Genachowski, as the FCC
chairman, need to stand with the people, not the corporations. I am sick of corporate interests being
considered ahead of community interests.
—Elizabeth Ooms, Locust, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason Hausback, Lewisville, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Littell, Danvers, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Hofmann, Newport Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce Kendall, Santa Barbara, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennis Wright, West Milton , OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diana Bukowy, Medinah, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Bloom, Salisbury, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sue Blake, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Keith B. Robinson, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Bow, Jersey City, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cliffton Williams, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shannon Williams, Lafayette, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Layle McFatridge, Aurora, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Hedlin, Juneau, AK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jimmie Myers, Champaign, IL

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Navidad, Little Rock, AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—April Wayland, Hermosa Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—B P, anaheim, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Dunn, Olympia, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Danielle McKenzie, Seattle, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Slaton, rio rancho, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Roth, Gainesville, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James C. Sullivan, Cromwell, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don A. McKenzie, Cincinnati, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cindy Jensen, Fox River Grove, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nikki Guevarra, CHICAGO, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Ewoldt, Maysville, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vicki Cyr, San Jose, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Kiley, Dayton, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Slimmer, Skokie, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—R Stoddard, Urbana, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Conway, Moodus, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ray Ennis, Allston, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—June Scully, orange, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Layton, Davis, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Georgia Kubesh, Rhinelander, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Reynolds, austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Tucker, Boone, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rosemary Zamora, Ontario, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jesse Manning, Louisville, KY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Logan Whittle, Ochlocknee, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathleen Ragan, Alexandria,, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Veneda Lakes Waldo, Sweetwater, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeff Bohan, Winston Salem, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Norma Vavolizza, Bronx, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Dixon, New London, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Cosgriff , Lakewood, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bob Douglas, Saint Paul , MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Agnew, St. Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Hetzler, Canton, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Nash, Houston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Rachael, Lincoln, NE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathryn Boling, Englewood, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cate Renner, dayton, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lowell Hayes, Valle Crucis, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kenneth Avance, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mallika Henry, Cambridge, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennis Killian-Benigno, Syracuse, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Glenna Mayer, Jupiter, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dolores Whitman, Bryan, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Mullally, Bronx, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marti Hertner, Winter Park, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Hamon, Harrisville, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret Ashley, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carlos Townsend, Fountain Valley, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Carrigan, Essex Jct, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Ali Hamm, Gaiensville, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ruth Anne Dayton, Pgh., PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Wiest, Delaware, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Lurie, Brooklyn, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Stratton, austin, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martha Eberle, Dripping Springs, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronlyn A. Schwartz, Langley, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Steurer, El Monte, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald Uphold, Huntsville, AR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Erica Garcia, Villa Park, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathan Lynch, Morgantown, WV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—S Barnhart, Berkeley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Lai, San Jose, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Hocevar, Georgetown, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Meredith, palmdale, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Melody Allison, Charleston, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Roadfeldt, Buffalo, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tim Donovan, Washington, DC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andy Bates, Lincoln, NE
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa Bradbury, Nottingham, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles McLhinney Jr, Oceanside, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Pellegrino, Lakewood, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andre V Holmes, Santa Fe, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Measelle, San Diego, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul A Lee, Camp Hill, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathleen Maffei, aston, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Elmore, Cadillac, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nick Tsihlis, Buffalo Grove, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margean Kastner, St. Louis, MO

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dale Le Fevre, Mendocino, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Art Shervs, brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kelly McMahan, Alameda, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mathew Waldrop, Bedford, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Quigley, Manchester, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Badura, omaha, NE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Luis Gutierrez, Visalia, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Alexander, Bloomington, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Jackson, austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jane Martin, Omaha, NE
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tania Borras, Willits, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gregg Mierow, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nataly Roberts, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joe Otto, Scottsdale, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg Correll, New Paltz, NY

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Ochin, Sarasota, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Esther Megill, Asheville, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eleanor Cuevas, Sonoma, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Garner, St. Pete Beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Swyers, Livermore, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Mcguire, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Davis, Creedmoor, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Teri Landauer, Alsea, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeffery Dorer, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Amado Floresca, Seattle, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. In our city we have a lot of Mexican Americans probably as high as
20 %. The broadcasting that comes on the free channels are really geared toward them and the
shopping networks. For those who cannot afford HBO and the cable channels we should be able to
select all English speaking or not. Why should we have to take so many channels of Spanish
speaking shows when we do not speak Spanish??
—Joanna Economakos, Costa Mesa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Grace Agnew, Highland Park, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martha Laties, Rochester, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ken Broome, Raleigh, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tibor Weinreb, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Scott Neagle , Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patty van Gilse, Lebanon, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jacoba van Sitteren, Austin, TX, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jania Wagner, bldr, CO
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Broadcasters are supposed to provide programming that fulfills community needs but they obviously
don't take that seriously any more. The FCC must put the public interest before corporate profit: 1.
Reverse the concentration of media ownership. Return to the rules of the 1960s.. 2. Review the
disparities in media ownership by women and people of color. 3. The Commission must strengthen
its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming. Develop regulations that make telling lies in
news programming will be a criminal offense. Thank you,
—Henry Rosoff, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Condon, Stoughton, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carl Kirkland, East Elmhurst , NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Bechtholt, Port Orchard, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mocha Rosenberg, Taos, NM
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Anton, Portland, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don Ferkingstad, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—April Ewaskey, Long Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Juliet L. Cawoski , Greensburg, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jane Jones, Rockwall, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Celia Olivares, San Antonio, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Debra Letchworth, Wilmington, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Erin Yarrobino, ozone park, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Minister Dahniayl Benyahmeen, Grand Canyon, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Bessette, Holbrook, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cynthia baldwin, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard C. Freeman, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeff Ball , Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. I would be willing to compromise on this action, if these companies
will NEVER lobby or make payoffs, they can use the airwaves at no cost.
—Lyle Chandler, Lorain, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. It is not your job to make greedy wall street taliban thugs richer!!
—Gay Norris, st.louis, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Philip N. Trainer, Centralia, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Colleen Mc Mahon, Arvada, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Meyer, Fairfield, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jola Simon, Buffalo, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Orlando Garcia, Las Cruces, NM
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As the FCC reviews its ownership rules it must commit to strengthening our media — and our
democracy — by putting the public interest before corporate profit: 1. The Commission must not
consider any rules that would further concentrate media ownership. 2. The Commission’s review
must address the deep and intractable disparities in media ownership by women and people of
color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Hedy Andersson, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sheryl Iversen, Murrieta, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—matthew Rosenau, corvallis, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeremy Hance, St. Paul, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Megan Corro, fals church, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Megan Corro, falls church, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But they focus instead on maximizing their profit margins while minimizing
their obligation to serve the public. A simpole comparison of the offerings of non-profit public stations
vs. big commercial networks, which are typically owned or directed by a single conglomerate,
underscores this sad reallity. The significantly greater quality of news and content on these non-
profit stations is obvious, and clearly demonstrates that the current FCC policy of following
Republican instructions, and consolidating media in the hands of a few megacompanies, does not
serve the public. As the FCC reviews its ownership rules it must commit to strengthening our media
— and our democracy — by putting the public interest before corporate profit: 1. The Commission
must not consider any rules that would further concentrate media ownership. 2. The Commission’s
review must address the deep and intractable disparities in media ownership by women and people
of color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming. 4.
Instead, the FCC needs to draft regulations to break up the current media ogilarchy, and create
opportunities for new non-profit stations and media outlets that put their first focus on the needs of
the people, not those of Wall Street investors and owners.
—Joseph McCloskey, Napa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shirley Cupani, Mesa, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ann Simonton, Santa Cruz, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Forbes, Saint Paul , MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Helene Rosen, Ivyland, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Murphy, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Howard Pellett, Anacortes, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judy Hawn, Hammond, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arthur Pinkerton, Concord, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karl Johnson, Calumet, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barrie Johnson, Exeland, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judy Turner, Corning, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arthur Friedman, Rego Park, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robyn Bates, Fresno, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Poling, Santa Fe, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Ahern, Chesterland, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Blake Wu, san leandro, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janice Scofield, Crystal, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—barbara Eisner, sunnyvale, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Zierath, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James ferguson, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Jack Davison, Sun Prairie, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. I would like to have free, fair and representative election
commercials become one of the public interest functions of the media, our democracy should not be
for sale!
—Kyle Rolnick, Lorane, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Blackwood, Oshkosh, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Malmros, Ballston Spa, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anna Dias, NY, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Ground, Rochester, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Craven, Putnam Valley, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Colleen Cooke, Tiffin, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Romy Overstreet, Indianapolis, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Mistretta, jacksonville, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Howard Yale Lederman, Berkley, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Ollove, South Hamilton, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chaz Carlson, Phoenix, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dale H Riechers, 53704, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Heveron-Smith, Arlington, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alisa McMahon, Scottsdale, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce Lenorovitz, Lomita, CA, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Henry Lopez, Mukilteo, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennis Green, Lynchburg, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jane Graham, Fort Collins, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Campbell, Oak Hill , VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jan Wilson, Shoreline, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Wayne Rydzak, Mountlake Terrace, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Bruno, city, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Miyoshi, Silver Spring, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rosine V. Turner, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rita Butler, Louisville, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronald Withrow, Palm Bay, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Jordan Lipka, Rego Park, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Herbert Hoover said in 1927 that the airwaves belong to the
people and that he would hate to ever see them taken over by commercial interests.
—John Dahlquist, Oakland, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Katherine Mattson, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Monaghan, Woodside, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Louisa Rosenberg, Orinda, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—D Pickett, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa Beade, Pawtucket, RI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Thompson, Clarksville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rashas Weber, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Fiflis, Scottsdale, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Guy Ross, mt. vernon, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Steele , San Francsico, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anne Barker, San Rafael, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Charnes, Ukiah, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ramiro reyes Garcia, bakersfield, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol DeYoung, Richmond, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert du Rivage, ASHEVILLE, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Ryan Dillon, Red Bluff, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ruth Kay Souder, Red Hill, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Douglas Ramsdell, NY, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ellen DeMoor, Lonedell, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elaine Herzog, Thousand Oaks, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret Beld , McFarland, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rob Baker, Ambler, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roxy A McDonagh, Anchorage, AK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Mayhew, Charlestown, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diantha Rau, Chapel Hill, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Strand, Prescott Valley, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Melissa Miller, concord, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathryn Tipton, Cpnway, AR

Under the Communications Act of 1934, in exchange for using our airwaves for free, broadcasters
were required to provide programming "in the public interest" that fulfills community needs. That was
then; now, they merely focus on maximizing their profit margins -- while minimizing their obligation to
serve the public. As the FCC reviews its ownership rules it must commit to strengthening our media
— and our democracy — by putting the public interest before corporate profit: 1. The Commission
MUST NOT consider any rules that would further concentrate media ownership. 2. The
Commission’s review MUST address the deep and intractable disparities in media ownership by
women and people of color. 3. The Commission MUST strengthen its rules to prevent companies
from using local news sharing agreements to circumvent ownership limits and provide less public
interest programming. Say, I have an idea: you and your fellow Commissioners should watch the
brilliant -- and exceedingly prescient -- black comedy "Network" (1976), by Paddy Chayefsky; after
all, it is an all-too-accurate depiction of the wasteland of base infotainment that has become
broadcasting in the United States (particularly since Ronald W. Reagan torpedoed the Fairness
Doctrine) -- which is why THIS citizen gets his news, science and public affairs broadcasting from
Australia, Canada, the Netherlands, New Zealand and the U.K. (via the Internet). On second thought,
it's already far too late.
—AJ Averett, Potsdam, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vance Daddi, Plantation, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ellen Mccabe, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Gegenhuber, Hawkins, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anne Crockett, Woburn, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Donelian, Saugerties, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa Benson, Brightwaters, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeremy Zhe-Heimerman, Syracuse, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kirsten Smith, Largo, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Federspiel, Marysville, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Darren Perez, Ontario, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sarah J Orth, Marengo, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bea Soss, Spokane, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Sheedy, Bondurant, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Baran, Orlando, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. David Geel, Sauk City, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Victor, Decatur, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Houser, glendale, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laura McDonough, Red Wing, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael J. DeLuca, Jamaica Plain, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ira Upin, Philadelphia, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Danenhower, Urbana, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alex Berg, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brett Burford , Webster Groves, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ann Carroll, Silver Spring, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lucas Jones, Brooklyn, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. Severyn Bruyn, Newton Centre, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Zacarelli , Milford, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sean Wadsworth, Concord, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Alice Englebretsen, Urbana, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Erik Jensen, Dallas, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Gollings, Brooks, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jacki Breger, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tim Vruwink, Urbana, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joshua Abeles, Forest Hills, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ted Randall, Miami, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martha Mathis, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Donachie, Miami, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Norbert Hinckley, Baton Rouge, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Pat Haffey, Stone Mountain, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Coffing, los angeles, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marilyn Simpson, Ukiah, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Evan Mullins, Lilburn, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa Matthews, Mount Kisco, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Caruso, Roswell, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jane Lee, Kansas City, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maryann Brown, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Medina, Santa Fe, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Seth hamlin, Arlington, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roger martin, chambersburg, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bryan Williams, Cary, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Gretsch, Long Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karina Black, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Cass, Chesterfield, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Russell Winch, Atlanta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Susan Johnson, Valparaiso, IN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Gaines, Oakdale, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Rought, Cleveland, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janet Goff , Port Townsend, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martha Murchison, Salina, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Timothy Black, Mableton, GA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathan Clark, Madison, MS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Raposa, cumberland, RI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lindsey K. Tuominen, Athens, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fabian Arzuaga, Staten Island, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sandra Eskin, Chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carolyn Jacobson, Great Neck , NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brodie Kurczynski, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Sisson, Conyers, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeanine Munoz, Atlanta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Willem DIckhoff, Saint Louis, MO

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mina Porell, Atlanta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christina Miller, PELHAM, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Robert de Maria , LEXINGTON, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martha Demetrion, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul J. Warwick, Orlando, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alan Hayes, Memphis, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anthony Bell, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vinayak Vinayak , Palm Springs, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary McKeever, Olivebridge, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Geraldine Martin, Forest City, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joe sites, Willows, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason Karuza, city, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce Mathews, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Doolen, Los Alamos, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret Ann Jamieson, Placentia, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rebecca Dries, Decatur, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Adcox, Atlanta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Luther Tennyson Livermon, Mebane, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Katie Moody, Newmarket, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Graham Hunter, Charlotte, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Zach Taylor, Friendswood, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Courtenay Nash, McLean, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeff McDermott , raleigh, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lawrence Hollenbeck, Ithaca, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. M.E. Walker, Orleans, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maureen Fox, Attleboro, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Keith Streeter, Bernardston, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Davis, Crawfordville, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Blundell, Dallas, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Frels, Dallas, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Errol Dillon, FLORA, MS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Allen, Amherst, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Henry Jost, Stonington, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Pellegrini, Decatur, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mim Eisenberg, Roswell, GA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Hilker, Waldoboro, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Amy Hereford, Saint Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brennan McDonald, austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James F Clancy, Marietta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—June Fortunato, Philadelphia, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Belknap, Raleigh, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Martinez, Roswell, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynn Francis, Silver Spring, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard G. Belman, Addison, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Beer, Chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Chamberlain, Largo, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barry G. Smith, Arlington, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mrs. Michelle Alnawafleh, Park City, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ralph Rosenfield, Columbus, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Danne Boyd, Hot Springs Village, AR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharron williams, Birmingham, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lou Elsaesser, Brecksville, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Luciano L'Abate Ph.D., ATLANTA, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Mellander, Freestone, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Do we live in 1930's Germany? This is now a Banana Republic. If
you don't know what that is, look it up as I can remember how some countries in South america were
trampled on by our press because the Corporate world called the shots. That is us today. Is the
Tokyo Rose of the U.S. A., Rush?
—Ken & Anne Winkle, Kenosha, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laurence P Brown, nashville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Gray, Sherman Oaks, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matt Bauske, Oklahoma City, OK
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pat Devon, Genoa City, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dubya Smith, Fort Worth , TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—J Pults, new richmond, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rodney Richey, Anderson, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Gilday, Bellingham, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michele Kelley, Palm Beach Gardens, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Perry Olds, Bloomington, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—T Ceravolo, roswell, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Baron, chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Wise, Baltimore, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Murfitt, Ancramdale, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Hawkins, Fayetteville, AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Taylor, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John P Hart, Murray, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nazir Mohamed, Prairieville, LA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa Awbrey, san francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Melinda Poullion, owosso, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: The "public interest" must not be translated to mean "whatever programming garners the
highest ratings," which leads our media down the path to the lowest level of content. 1. The
Commission must not consider any rules that would further concentrate media ownership. 2. The
Commission’s review must address the deep and intractable disparities in media ownership by
women and people of color. 3. The Commission must strengthen its rules to prevent companies from
using local news sharing agreements to circumvent ownership limits and provide less public interest
programming. 4. The Commission should consider new rules to require television and radio stations
to provide a certain amount of free air time for messages by candidates to public office.
—Elizabeth Fixsen, Savage, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tim Bieling, Palmerton, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jesse Rinard, fort wayne, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gerry Straatemeier, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judy G Watts, cornwall, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Ubriaco, Nanuet, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Helen Muirhead, Roswell, GA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Whitlock, Atlanta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ellen Brown, Longmont, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Zavgren, WIlton, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Wells, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jack Mandelman, Flat Rock , NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Malanie Philpot, bailey, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Gallagher, Atlanta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sandra Plummer, Red Rock, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Williard Buttner, phillipsburg, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Schermerhorn, Belhaven, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Runyan, Memphis, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harvey Keyes, Chester, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason Dyer, Dyke, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathryn Engdahl, St. Paul, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Al Vogel, frankford, DE
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard muzio, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elham Izadi, Athens, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gerald Bowman, Richmond, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—G Trubow, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Apurv Puri, Buffalo, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don Stuver, Akron, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeff Henkels, Duluth, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Cotham, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. David Wiesner, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marshall Peterson, lawrenceville, GA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laura Michaels, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Doncy Falvey, Colorado Springs, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Morgan Robertson, Kennesaw, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jerome Mykietyn, Wayne, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alain Jourdier, MURRIETA, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cecilia Davis, Pontiac, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sean Millis, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Travis Rabbit, Pittsburgh, PA

The FCC must commit to strengthening media by putting the public interest before corporate profit: 1.
The Commission must not consider any rules that would further concentrate media ownership. 2.
The Commission’s review must address the deep and intractable disparities in media ownership by
women and minorities. 3. The Commission must strengthen its rules to prevent companies from
using local news sharing agreements to circumvent ownership limits and provide less public interest
programming.
—Cynthia Stewart, Holbrook, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Maddola, Philadelphia, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arthur Brown, Morrisville, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tracey Chen, Palo Alto, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Derek Zarn, Ames, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pamela Shuttlesworth, Hopwood, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jan Hodges, Los Lunas, NM
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ella Hall, Sharpsburg, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Stephen, Edwardsville, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan VanHaften, Arlington, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Paver, Little Canada, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—C Saporito, Carlsbad, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shainna Dusoe, New Orleans, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Sears, Santa Cruz, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jane Hatter, Cincinnati, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Melinda Hardin, Cooperstown, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Will Schmit, Wilmington, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Hoats, Alpharetta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Casey Miller, Norcross, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anthony Pasco, E. Ft. Myers, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ben Shaw, Staples, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Six, Middletown, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jake Winschel, Atlanta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terri Tippett, Brownsboro, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chad Denton, Issaquah, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Longino, covington, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike O'Dell, herndon, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Englund, Harris, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sandy Cornell, Moab, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Esteban Gast, Naperville, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kenneth Larsen, Edcouch, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bonnie Miller Donaldson, Germantown, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jessica L Goodwin, Scarsdale, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Willis P McCoy, East Alton, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color vs. ownership by white Anglo-Saxon males. 3. The
Commission must strengthen its rules to prevent companies from using local news sharing
agreements to circumvent ownership limits and provide less public interest programming. The public
airwaves are just that - the PUBLIC's airwaves - and it's long past time you and your agency started
acting as the guardians of the public interest you are supposed to be. Mr. Chairman, we the public
demand that you stop making FCC policy to benefit big media corporations at the expense of
ordinary citizen viewers and listeners, and stop it NOW.
—Matthew Leger, Atlanta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Janice McAleer, N. Kingstown, RI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Norman Flye, Sunderland, MA

I am tired of the FCC representing business instead of the people. These are our airwaves! I live
near Los Angeles and have watched stations run the exact same news by the exact same news
readers on two different channels many times. I am tired of info-commercials at all times of the day.
In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeffrey Mann, Long Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christina Do, Dearborn, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary-Anne Young, Asheville, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tara Raymond, Atlanta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Eves, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin O'Connor, Vienna, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fred Webb Jr, Boone, NC

Our democracy depends on broad access to news from various perspectives. In exchange for using
our airwaves for free, broadcasters are supposed to provide programming that fulfills community
needs. But too often they focus on maximizing their profit margins while minimizing their obligation to
serve the public. As the FCC reviews its ownership rules it must commit to strengthening our media
— and our democracy — by putting the public interest before corporate profit: 1. The Commission
must not consider any rules that would further concentrate media ownership. 2. The Commission’s
review must address the deep and intractable disparities in media ownership by women and people
of color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Sue Crothers, Salem, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lindsey Clepper, San Antonio, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pierre Billon, Somerville, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Helena Halperin, Arlington, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Monahan, Atlanta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Willis, olive branch, MS
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Maddola, Phila, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michelle Franklin, Emporia, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Amy Budow, Atlanta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Boris Kofman, Red Bank, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shawn Hill, Loganville, GA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Cormier, Lawrenceville, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rosie Williams, Ranchos de Taos, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jen Stiles, Pepperell, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Higgins, bloomington, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Bobb, Miami, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wilfred de Sola, Wilton, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret Murray, Lockport, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eloise Grathwohl, CHAPEL HILL, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. The Commission must reinstate fair broadcasting laws.
Progressive commentary must be made available to all Americans.
—Franklin Marshall, Plainfield, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Marotta, White Plains, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michele Scheiner, PV, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. The Commission must take lega action to prevent lies,
intentional disinformation and hate speech from broadcasting.
—Mr. Raymond Grosch, Hartland, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Zak Othmer, Hoboken, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maggie Callahan, Tucker, GA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Goheen, kersey, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Allison Basile, Washington, DC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Adam, Herington, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mrs. Kathy Fitzgerald, Taos, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennis Grier, lagrange, GA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peggy Hoffman, HEALKDSBURG, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John-Michael Trojan, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marie Christian, Lake Worth, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Mary Feinsinger, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Richards, Kennesaw, GA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathon Montag, boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Jeff Nelson, Fort Lauderdale , FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shelly Sakich, austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elliot Lutz, Portland, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs.The FCC has for too long allowed them to focus on maximizing their profit
margins while minimizing their obligation to serve the public. As the FCC reviews its ownership rules
it must commit to strengthening our media — and our democracy — by putting the public interest
before corporate profit: 1. The Commission must not consider any rules that would further
concentrate media ownership. 2. The Commission’s review must address the deep and intractable
disparities in media ownership by women and people of color. 3. The Commission must strengthen
its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming. 4. AND, the Commission must work through
forcing broadcasters to provide air time free of charge to legitimate political candidates, national,
state, and local. Develop enforceable rules and goals to make this happen.
—Mrs. Jeanne Tifft, Alexandria, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sara E. Pohlman, Port Jefferson Station, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Crystal Abbott, Bloomington, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Mace, Eden Prairie, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Schlosser, Ellijay, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michelle Murphy, Salem, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. More and more, the corporate news broadcasters are
unwatchable and untrustworthy. Foxnews is little more than a right wing propaganda outlet leading
the way in misinforming Americans. Where is the public interest in that? As the FCC reviews its
ownership rules it must commit to strengthening our media — and our democracy — by putting the
public interest before corporate profit: 1. The Commission must not consider any rules that would
further concentrate media ownership. 2. The Commission’s review must address the deep and
intractable disparities in media ownership by women and people of color. 3. The Commission must
strengthen its rules to prevent companies from using local news sharing agreements to circumvent
ownership limits and provide less public interest programming.
—William Mead, WOODSTOCK, NY

In exchange for using our airwaves for free, broadcasters are *supposed* to provide programming
that fulfills community needs. But too often they focus on maximizing their profit margins while
minimizing their obligation to serve the public. As the FCC reviews its ownership rules it must commit
to strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nikki Wojtalik, Parkville, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Lindsay, Madera, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ginger Mason, Roseville, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Howell, Lakewood, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. An informed populace is vital to a Democracy. Centralization of
media owenrship is anti-democracy. 5. Our airwaves are a finite and perishable commodity. It is
outrageous to expect the people to surrender such a commodity for no compensation. Please
exercise your duty to the populace and do not enact new or reintroduce rules that steal from your
fellows and the people of this nation. God is watching and so are we.
—Iain Johnson, Palm Beach, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Florence Tang, Tucker, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Phil Davis, Douglasville, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don Dumont, Portland, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leon Worthley, Gilford, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carrie Przybilla, Atlanta, GA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Timothy Brown, Amalia, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. Bruce Lenthall, Rosemont, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alex Johnson, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gigi-sti Penn, st. paul, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anthony Markesino, stafford, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brennan Smith, Norfolk, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Bordenave, fresno, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dezert Abrams, Wichita, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Myra Maslowsky, Creighton, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martha Waller, Chapel Hill, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tim Bound, Farmington, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith Shane, OAKLAND, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeremiah Owens, Las Vegas, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Zeanah, Atlanta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Hauck, Somerville, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Bliden, Soquel, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Bodle , Cincinnati, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marco Pardi, Lawrenceville, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Raymond, apex, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Irwin Mittelman, Miami, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Freddie Sykes, tennessee ridge, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Virginia Twinam Smith, Decatur, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris King, San Rafael, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janice Brouillard, North Andover, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ben Mullen, city, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Heather Schwendner, Glens falls, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stanley Palombo, Rockville, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gerald R Perdue, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary DeHoyos, San Antonio, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vincent Christensen, Oak Ridge, TN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Liz Pelly, Allston, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Josie Brown, Greenbrae, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Toni Garmon, Dawsonville, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Craig Brainard, Hastings, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barry Resnick, deerfield beach, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Cuffman, El Cerrito, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Blackaby, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—jennifer Lea Cohan, philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rita Bauknight, Lincolnton, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mycenay Plyler, Tumacacori, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Gilmore, Martinez, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robyn Backman, Kansas City, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robyn Backman, Kansas City, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Reali, Boise, ID

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith J Mender, Rutherford, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sean Butner, Oshkosh, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Day, Hamilton, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leo Gideon, EVANSTON, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Danna Albright, St. Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kristina Ensminger, Brooklyn, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Blount, Virginia Beach, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles W. McGinnis, versailles, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennis Cogswell, Radford, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nicole Lee, DETROIT, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alice Jaeger-Ashland, st.Ann, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nupur K. Modi, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Francis Morris, Jamestown, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christina Genoese, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joanie Summer, San Antonio, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Cutler, San Francisco, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Holsinger, Roaring Spring, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ken Bowman, Athens, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diana Insolio, Madison, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Edmison, Carrollton, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joel Olson, Moore, OK
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrea Martin, Morrison, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert DeSimone, Newton Centre,, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. We, the public, collectively own the airwaves. It is the
moral responsibility of the corporate broadcasters to provide programming that benefits the public. 3.
The Commission must strengthen its rules to prevent companies from using local news sharing
agreements to circumvent ownership limits and provide less public interest programming.
—Dennis Lum, durango, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terri Guerra, Bakersfield, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas A. Gibbons, Tampa, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa Hill, West Point , GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dean Rooney, St. Petersburg, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Gross, Warren, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeffrey Findeis, Long Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert W. Allison, Greene, ME
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Maynard, ANN ARBOR, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Doug Roach, Durham, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Thompson, Lexington, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bear Albrecht, San Antonio, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Gatehouse, Bradenton Beach, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Abbott, Somers, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leslie Blount, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Windham, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Hay, Lakewood, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cherie DePasquale, KUNKLETOWN, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kim Gelinas, W SPRINGFIELD, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jude Hansen, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephanie Barnes, CLARKSTON, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric B Johnson, Cottage Grove, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Heidke, Tucson, AZ

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Duane Miller, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan J Scott, Eden Prairie, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Line Pez, Imperial, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ryan R. Schlotterbeck, Hamilton, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julie Britzman, San Dimas, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Sauter, Hersey, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wesley Scott Yaeger, Alpharetta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mollie Madden, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Sincerely Salvador Ocampo
—salvador saux, Ketchikan, AK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Kallechey, Atlanta, GA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathy Bakane, Madison, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Fynskov, Clear Lake, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Thank you for considering this issue.
—John Zachman, Ridgway, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Evan Tabickman, Howard Beach, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sally Leake, Sacramento, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—bob Gardiner, Sterling, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret de Cruz, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Dubin, Atlanta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arthur Arnold, Torrington, CT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. I want a free market that encourages competition and innovation. I
do not want watered down media. I am tired of corporations using media to pick a president for us.
We choose not them.
—Brandon Brown, Pocahontas, AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carmen A Aiken, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Reyes, Sun Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—It's Been One Entertainment, minneapolis, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Cady, Danville, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Predrag Dubravcic, New City, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Hinojosa, Spring, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cathy Mendoza, Aurora, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jan Pesek-Herriges, Menomonie, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin McLeod, St Petersburg, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John W Hadbavny, Eatonton, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chauncey S Brambach, LA, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Ferguson, atlanta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Roth , Lexington, KY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. The Commission must outlaw 30-minute ads posing as public
service announcements. I'm tired of the rich Atlanta broadcasters using time on half-hour real estate
ads when those broadcasters and their news units do such a piss poor job of covering gays, the
poor, the homeless, the neo-immigrant community. etc.
—Thomas M Smith, Decatur, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennis Millay, Atlanta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Therese Mahler, Jersey City, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William P Ciciora, Clarendon Hills, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gretchen Klocke Brown, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marilyn G. Mason, Evanston, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Wallace, Fort Bragg, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lamont Garrett , Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathryn R Hoke, Carlotta, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa Paoni, N. Las Vegas, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kendra Reardon, Arroyo Seco, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marcella Story, Wellington, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mel Holloway, Corvallis, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Hewson, Westland, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. Ryan Nitz, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jon Spitz, Laytonville, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Haynes, Vinton, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Sampron, Littleton, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Henry Pettus, Duluth, GA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Morris, chapel hill, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Erik Alexander, Manchester, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. And address the issues that viewers want
—Lynn Manzione, athens, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Marchand, Highland Park, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marissa A Bennett, Baltimore, MD

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brenda Owens, Sandy Springs, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jon Stout, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Wheaton, Doraville, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Suzanne Roulston-Doty, Gainesville, FL

As the FCC reviews its ownership rules it must commit to strengthening our media — and our
democracy — by putting the public interest before corporate profit: 1. The Commission must not
consider any rules that would further concentrate media ownership. 2. The Commission’s review
must address the deep and intractable disparities in media ownership by women and people of
color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Robert Wolf , Decorah, IA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Meredith Minnich, Sanford, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Warweg, stillwater, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dena Hanold, boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rhonda Klokow, Kennesaw, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marc Miller, WEndell, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kurt Wittstadt , Parkville, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ron Morrison, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pat Blakeslee, Carpinteria, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Oscar Michael, prichard, WV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jewel Ross, Roswell, GA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brad Kern, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lara Dale, Corrales, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Josh Spradling, Peoria, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Keith Mitchell, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Barrett, Glen Burnie, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sara Jewell, Franklin Park, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Young, Galt, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gabriel Luxton, Willimantic, CT

!Now!!! In exchange for using our airwaves for free, broadcasters are supposed to provide
programming that fulfills community needs. But too often they focus on maximizing their profit
margins while minimizing their obligation to serve the public. As the FCC reviews its ownership rules
it must commit to strengthening our media — and our democracy — by putting the public interest
before corporate profit: 1. The Commission must not consider any rules that would further
concentrate media ownership. 2. The Commission’s review must address the deep and intractable
disparities in media ownership by women and people of color. 3. The Commission must strengthen
its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming.
—Gay W. Lam, Astoria, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Todd Provost, Manville, RI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lesley L. McKinley, Phoenix, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Simonds, Chadds Ford, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. How about that Fairness Doctrine removing the near-monopoly
of one, extreme political viewpoint from the airwaves?
—Robert Goldberg, Casselberry, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Natasha Lannerd, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jo Anne Buchanan, PITTSBURGH, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carole Beaton, Eureka, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William R. Mellette, W. Lafayette, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Danielle Raymond, Cassadaga, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John F. Scavulli, La Jolla, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Preston Bernard, Atlanta, GA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eli Garcia, Playa Del Rey, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Lee Cleveland, Fort Walton Beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mrs. Patricia Ferrari, Moraga, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Hiatt, San Francisc, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karynn Merkel, Eureka, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. Constantine D. Galitsis, Mars, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Gonsman, Occidental, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bren Ames, Marietta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alice Stiward, New Orleans, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roger Bell, Woodstock, GA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Catherine Haupert, Catawba, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer St.Mary, West Linn, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cate Barker, Cedar Rapids, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Angela Anderson, Snohomish, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
Uless public interest programming.
—Randy Bowin, OXNARD, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hallro Hodgson, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Felicia Jefferson, Lithonia, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Skalsky, Athens, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. When we switch from one channel to another we often hear exactly the
same news bites... often with the same language. Too often networks focus on maximizing their profit
margins while minimizing their obligation to serve the public. As the FCC reviews its ownership rules
it must commit to strengthening our media — and our democracy — by putting the public interest
before corporate profit: 1. The Commission must not consider any rules that would further
concentrate media ownership!! 2. The Commission’s review must address the deep and intractable
disparities in media ownership by women and people of color. 3. The Commission must strengthen
its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming.
—Pat Harms, Morehead City, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Siwicki, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kirk T. Melhuish, Kennesaw, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lori Connor, Deer Isle, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. larry english, chamblee, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael D. Southard, Springfield, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephan Ceci, Long Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Langis, marysville, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Zelda Penton, Castro Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carole Mathews, Smyrna, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Cummings, Atlanta, GA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Neil Lukas, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Sill, Edwardsville, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matt Gilbert , Atlanta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rebecca Glaser, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Forrest Brandeburg, portland, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret Ann Bowers, Ithaca, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anthony Kouttron, Huntington, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Erica Haas, Alpharetta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Albert Kath IV, monroe, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sam Brooks, MEMPHIS, TN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Grant Whipp, Redding, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marmy Clason, Germantown, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Brown, Spokane, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charlotte Ford, Loganville, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patti J. Exster, Stamford, VT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Broadcast companies used to have to provide an annual report on
how well they have done in representing the public trust. Must they still? Is this sufficient for the
purpose?
—James D. Deere, Greensboro, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles E Wegrzyn, West Newbury, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Keith Ohler, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce Urban, Orchard Park, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Adcock, Studio City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ruth Shaw, Roseville, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ben Hall, Athens, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Amy Gurvis, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Njegann Njai, Atlanta, GA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Digiandomenico, PLANTSVILLE, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Lash, Salem, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Martin, Shelburne, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Raso Hultgren, Missoula, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Lauro, East Haven, CT

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ryan Durham, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sita Wilson, Smyrna, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tim Patterson, Salem, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lawrence F. Guthartz, Fair Lawn, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sean Gilley, Columbus, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edward Daniel, Athens, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Hopkins, Charleston, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ryan Priest, Calhoun, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diane Verhoest, San Antonio, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Ream, Columbus, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Diederichs, Poway, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Spenser A Clark, Redondo Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lucy Smith, Tulsa, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Victor Nepomnyashchy, North Hills, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Fedorchak, Pequannock, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alan Altfield, kennesaw, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lance Ferguson, Corpus Christi, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deborah Shekter, Tijeras, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kellyn Gross, Thompson Falls, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Meredith Priestley, Bedford, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nan McGuire, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cheryl McGraw, Rocky Point, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Rita Karsten, Grove City, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Benjamin Power, La Jolla, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Verhelst, Glendale, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rob Norberg, Roslindale, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David McKenna, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lee Bory, Arlington, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Allison Gentile, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Juergen Peter Kraus, Hot Springs, AR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frank Robbins, Ronkonkoma, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Howard J. Raab, Arkville, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Thank you for your time and consideration of this matter.
—Sunny Tabino, Summerville, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William H McGoldrick, Atlanta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cate Montana, Yelm, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Reuben T Turner, Fairburn, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Sink , Odenton, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Crehore, Boca Raton, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Wenzl, seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brad Jackson, Morehead, KY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith McCaffrey, Newton, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joel gordon, Chatham, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janet Palma, San Leandro, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg Dunbar, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce J Snyder, Canton, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Murray Brill, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rob Anderson, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barry Weaver, Jasper, AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—J Hoyt Young MD, JD, Avondale Estates, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Ann Lomanto, Durham, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carmen Chane, Torrance, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deborah B Friend, Newton, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alison Tamminga, Goleta, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard E Mills, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Howard Winn, Poughkeepsie, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don Chambers, Whittier, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lael Jackson, Del Mar, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. PLEASE AVOID MORE "MURDOCK" OWNERSHIPS.
—Stan Jones, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Williams, Newberg, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paula Norris, Berthoud, CO

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. Media ownership in the US is concentrated enough as it is; we cannot permit further
concentration, and, in fact, should push for further decentralization. Echoes of "too big to fail" can be
heard here. 2. People like me and people of more color are scarcely represented at all in big media.
Can anyone find a native American represented at all? 3. Media corporations have found interesting
ways to circumvent rules. The FCC must tighten rules so that local news remains truly local news
and that other media content (music, for example) should reflect local tastes.
—Joan Hamilton, Omaha, NE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sean Nicolle, Miami, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Gerometta, tyler, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martha N Smith, Petersburg, AK
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. We are in a time of heightened conflict between the social contract
premise of our society and the profit maximization premise of broadcast corporations. Adam Smith's
hypothesis was that acting according to the latter (self-interest) will maximize the former. BUT Adam
Smith's concept of self-interest was not individualistic but communitarian, where self-interest is
essentially benevolent. Absent that benevolence, Smith's hypothesis becomes an empty dogma.
Don't be fooled: the public sector MUST protect the people; corporate interest will NOT.
—Leonard Bowman, Ellicott City, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marguerite Taylor, Camarillo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kenneth Snyder, Durham, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Harvey, Paso Robles, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Johnson, Durham, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martha Larson, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stella Miller, St. Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carl Ferguson, Jacksonville, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jon Radwan, South Orange, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janell Jenkins, Garland, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Harlow, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maria Leifson, Cokato, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diana H. Young, Old Lyme, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Evans, San Diego, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rosemary Flannery, NY, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George & Linda M. V. Williams, Hudson,, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Victoria Webb, McKinleyville, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tim Keasbey, Parrish, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christian Schramm, Albuquerque, NM
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Morgan, Social Circle, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. Thuy DaoJensen, Newburgh, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Child, Highlands Ranch, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ann Vernon, Estes Park, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathleen S, brooklyn, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ryan Blaine, Santa Monica, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donnell Ruthenberg Sutherland, Holts Summit, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. Daniela Maffei, San Mateo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nick Downey, East Point , GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mathias Noble King, Cleveland, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kristin Dunkle, Decatur, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julia Trujillo, Miami, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Leitzman, Saint Joseph, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Casey F. Heisler, glendale, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Hunt Beckman, Philadelphia, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason Temple, Johns Creek, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harry Salna, Mount Prospect , IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hebron Adams, Reston, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lauren Betts, athens, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Bizer, Bloomfield Hills, MI
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